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To be a great DJ / me 
You gotta spend Bling Bling 
on a Wireless Wic! 


We don’t think so. 

If great sound, great reception and rock solid reliability 
is what you're craving, Gemini has the system for you. 


UX Series Wireless Mies operate in the UHF frequency bands where 

it's less congested to give you uninterrupted reception up to 400 feet away. 
With sixteen different channels (and easy dip switch changeabfity ) you'll 
never have to worry that polka band down the hall will splash into your 
party, Gemini UX Series is available with your choice of a rugged handheld, 
headset or lavalier transmitter and single channel, dual channel or true 
diversity receivers, Finally Gemini's 3 year warranty guarantees you made 
a great choice. 



Dj/mc’s 
Rappers 
Singers 
Karaoke 
Aerobics 

Houses of Worship 
Schools 
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Gemini Sound Products Corp. 120 Clover place Edison NJ, 08837 
Ph: 732.738.9003 Fx: 732.738.9006 geminidj.com 
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Fixture Starting at only 

Introducing the NEW Advanced Drive 
Series of durable semi-intelligent lights 
ADS lights are built with long lasting, 
high quality precision parts. 

Go Forward, Get Noticed, Stay 
Ahead of the Gompetiton, and 

5 ave Money! 
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EPSil-ON 

*$109.99 
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O DOME 
*$1 BB.99 
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Contact us today for an Authorized DeHlt'C 
in your area or for a FREF Lighting Catnlng 

800.3SS.G337 nr infa@americandj.ccim 
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RAIDER 
»$1 49.99 


-mail: DVD3&amencand].CMi 
and provide ut with four name & 
shipping address ($9.95 value + 
free (hipping • limited time offer!. 


Products from a 
Company You Can Trust! 


Jain our nnlinn DJ Forum «fc 
WWW.AMERICANOJ.COM 
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HIVE SERIES 


MOVE FORWARD AND SEE THE 
ADVANCED DRIVE SERIES LIGHT! 
TODAY AT A DEALER NEAR YOU! 

ENTER YOJR ZIP CODE AT WWW.AMERICAISIOJ.CaM 
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3 STEPS TO FINAL SCRATCH 




UPLOAD ALL YOUR DIGITAL MUSIC FILES INTO 
YOUR FINAL SCRATCH SYSTEM 


CONNECT USB INTO YOUR COMPUTER AND 
SCRATCH AMP INTO EXISTING DJ SETUP 



PLAY, MIX, SCRATCH AND SPIN YOUR USUAL 
WAY WITH FINAL SCRATCH 


FINAL SCRATCH 

PLAY DIGITAL.^ THE ANALOG WAY 

Final Scratch is the best and only real bridge tor the professional and home DJ to 
enter and control the digital world. By using any standard turntable/mixer setup, a 
DJ can now manipulate digital music the way they have always done it...by hand 
and by vinyl, DJs can now mix both analog records and digital files the way they 
have always been accustomed to and prefer. 

Just load any digital audio file onto your computer, then pick and choose from your 
own playlist. Your computer becomes your record box. As well for the professional, 
save ana load any production, remix, or new edit you have created and play it that 
very moment or take it to gig the same night without the need to cut on acetate at 
make test pressings. 



riKALSCKATCH 


FINAL SCRATCH FEATURES & BENEFITS 

* Replaceable vinyl records 

* Plug and play technology 

* Easy to use interlace 

* Visual representation of the music 

* Easy access to tiiles 

* Better organization of your music 
collection^, ^ 

* Less'weight to cany ar ound 

* Mix your Own music instantly 


Artist rendition. 

AHii.it pftiiUiM nnty v.ny 


FINAL SCRATCH SYSTEM REQUIREMENTS 

* Desktop or Laptop PC 

• latel compatible CPU, 50 ) MH/ < 
faster 

• 128 MB RAM 

* IDE Hard Disk w/ minimum 2.5 < 


www.stantondj.com 


www.finalscratch.com 



























In the Limelight 


W hat is it that makes you stand out from the crowd? 

Is there something about your DJ service that 
shines a spotlight on you when potential clients 
compare you to other companies? In this issue, we hope you 
will find some ideas and tools to use to distinguish yourself in 
the competitive marketplace. 

Tackling the issue head-on in his wedding marketing 
column, Peter Merry helps you start thinking seriously about 
how to answer the question, “What makes you so special.’’ His 
insights are not limited to the wedding market. 

The best way to set yourself apart from your competition 
may be to simply be the best. If you are looking for help, the 
Mobile Beat DJ Shows & Conferences are, without a doubt, 
the single richest source of material for DJ self-improvement 
on the planet. New DJs come to learn about the best tech¬ 
niques and the latest technologies, and also to rub elbows 
with the veterans of the craft. The experienced experts come 


to share their wisdom and get surprising insights from the 
younger generation. They have a blast shopping for gear, par¬ 
tying, networking and building lifelong friendships. Check out 
this issue's coverage of the 2003 Vegas show; then sign up for 
the next one in the sun and fun capital—Orlando. 

Are you looking for a more in-depth view of how the Mobile 
Beat shows can help you grow as a DJ? Look no further than 
show seminar speaker Roy Hanschke's article, “Your Voice— 
Asset or Liability?” Drawing on his interactions with DJs at his 
Vegas seminar, this authority on vocal presentation puts down 
in print some ideas that will help you immediately improve your 
delivery. If you appreciate what you can get out of this kind of 
informational article, imagine what could happen in person, at 
an interactive seminar! 

Until your next chance to experience Mobile Beat live rolls 
around, enjoy all the gear and software reviews, fresh busi¬ 
ness and performance ideas, new and classic music info, and 
DJ profiles you'll find packed into these pages. 

Dan Walsh 
Managing Editor 

Dan Walsh, Managing Editor 



Fast Setup - Reliable > Roadcase DJ Systems 


Music 
Karaoke 
Lighting 
Video 


Stage 4 Lighting 



Innovative 
DJ Products 
"Since 1973 
All Major 
Brands 
Available 

SuperPin 
100 watt 
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Party Machine 


r'l') 




Air Canon + 

wired remote 
Confetti Launcher 


Computer 
DJ System 



ACL 24 

The Best Light 
Show Ever!!! 




Workstation 7 
Light & Durable 


CSL-MB-8 
CSL-MB-12 




Colorado Sound N' Light w 

Toll Free ( 888 ) 429-0418 

www. csnl. com 



6 


www.mobilebeat.com j u I y 2003 


































.. ,:ct 

iu i I L J I 




i n 
111 



11 


rnm 

Luui 


E5T CF 



tarpeted Pro Scries Console: 

Odyssey case CDN95000 fits two Denon 
DN-S5000 and a 19" mixer (picturedfsss 
Odyssey case CPI9800 fits /wo Pioneer 


CDJ800 CD Players and a 19" mixer 


Odyssey case FPI800 
protects Pioneer CDJ800. 
Odyssey case FDN5000 
protects the Denon DN-S5000 


PRO Carpet Series Single Case: 

• Odyssey case CPI800 protects Pioneer CDJ800. 

• Odyssey case CDN5000 protects the Denon DN-S5000 


www.ODYSSEYGEAR.com 

©2003 Odyssey Innovative Designs • 155 North Aspan Avenue • Azusa, CA 91702 USA 

Tel: (626) 334-0800 Fax: (626) 334-0226 
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Questioning the Plan 

Dear Mobile Beat: 

In reference to the question answered by DJ Dr. Drax: “What is 
the average cost of starting a DJ business?" [“More Than Just the 
Facts," Mobile Beat , May 2003. 

p. 34] he comments that the single most important aspect 
of starting a business is writing an actual business plan and 
doing market research. Perhaps getting your strategy down on 
paper may be prudent, but market research? What does one 
do if the research shows that the industry in one's area stinks? 
Then what? Find another area? Don't become a D J? Maybe it’s 
because I’m lucky enough to reside in Tampa, but no market 
research result could ever deter me from what I love to dof To me, 
anv market research would be moot . Is it me, or is there some¬ 
thing about market research that I don’t know or I'm forgetting 
about? 

Jeffrey Evan Mufson 
Jemstar Entertainment 


DJ Dr. Drax replies: 

Dear Jeff, 

Thank you for your feedback. First, let me point out some of 
the concerns that any business owner has to worry about, 
as well as some DJ-specific ones—the costs of being in 
business, such as: 

Health insurance: In case you get ill and need 
surgery. 

Liability: Protection in case you’re sued for dam¬ 
ages to a venue or people from actions taken at an 
event. Even if you were not responsible. 

Property insurance: In case your gear is stolen or 
damaged. 

Marketing costs: Things like business cards, 
flyers, brochures etc. 

Clothing costs: Tuxes, etc. 

Business costs: Things like phone/cell phone bills, 
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The NEW Feature-packed 
□enon Dual Cd Player 
□N-D4D0D 5 S99.99 


Combo Racks 
Siading al H49 


Numaik CD Mix 2 
5499 With FREE 
Showcase Case 


AMY MESSAGE 
i AMY TIME & 
AMY WERE!* 
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Complete Karaoke Package 
VocoPro KJ-7000 PRO & 
VatoPro CDG-aOOO With 
FREE SHOWCASE COMBO RACK 

ONLY 5 999 
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ULTIMATE CHOICE OF KARAOKE ENTERTAINMENT 


Sing with the Professional Karaoke Systems from VocoPro! 

Need to upgrade your Karaoke system? Want to take your performances out on the next level, 
but need more sound? VocoPro has the perfect systems for you to do the job right. 

VocoPro's Professional Karaoke line offers a wide variety of systems to accommodate your needs, whether you're 
performing at home or in nightclubs. All of VocoPro's systems are fully expandable to give you the ultimate in 
flexibility. Great sound and pro features are just two more reasons to go with a Pro Karaoke system from 
VocoPro. 


Because after all, you sing like a Pro! Let VocoPro 
show the world how good you really sound. 


DECODE-G1 

CDG DECODER SERIES 


CDG-8000 

CDG PLAYER SER 


DA-8900 

AMP/MIXER 


KJ- 7900 PRO 

MIXER SERIES 


DUET 

SEMI-PRO SERIES 


BRAVO II 

SINGER SERIES 


VIPER II 

PRO SERIES 


CLUB 6800 

CLUB SERES 


TWISTER II 

PRO SERIES 








printing and computer expenses, etc. 

Licenses: Business and others. 

Capital costs: Gear, trucks, trailers and other large* 

ticket items. 

Self-employment taxes. 

If your research said that there were only two events every 
six months in your town, would you still be in business as a DJ? 
Remember that to be a legal business you must show a profit 
three out of five years...If you aren’t making a profit, then you 
aren’t in business ! It is just a hobby! 

'What does one do if the research shows that the industry 
in one’s area stinks?" I think a prudent person would evaluate 
his or her options. If you wanted to market cell phones, but there 
was no cellular service in your area, would you say, “Information 
be damned, I am going to market cell phones,” anyway? 

“Find another area?" Possibly. If it was that bad, then you 
wouldn’t have any other options. I mean, you're not really a DJ if 
you can’t get hired as one. You’re just a hobbyist playing around 
at being a DJ. 

“Don't become a DJ?” That is one option. If someone is 



• SINCE 1847 • 


DRV MOUTH 
CITRUS 
SPRAY 


LOZ 


DRY MOUTH 
VGES & SPRAf^ 



looking to be self-employed in a business and there is no 
market for that business, wouldn't you call that economic 
suicide? 

I challenge you to name any truly successful business 
that didn't do market research and a business plan before 
starting. If you can’t show on your business plan that you can 
actually make a profit, why bother? 

The basis of every successful business is a written 
business plan, the heart of which is a marketing plan, which 
includes market research. If you can’t sell your services as 
a DJ for enough money to cover expenses and provide you 
a profit, then you are not in business. Hence when someone 
asks about starting a business, I give sound business advice. 
I would tell him the same thing regarding any kind of busi¬ 
ness. 

I am sorry that you disagree with me, but the advice is 
sound. It would be tragic if I hadn’t emphasized it and the 
person had spent several thousand dollars, only to find that 
there was no market for his services or he was just not well 
suited to running a DJ business. He might have lost a large 
sum of money—a loss I could have possibly helped him 

avoid by instructing him to do the 
serious work of being a DJ business, 
the work that isn’t glamorous, and 
not always that much fun. Not every¬ 
one is cut out to be self-employed; 
some are better suited to just being 
a DJ working for a larger company. 








Instant Moisture for DJ's on the Go 


DRY MDUTH 
MENTHOL 

SPRAY 


DRY MOUTH 
CITRUS 
LOZENGES 




DRY MOUTH? 
HELP IS HERE! 

Over 20,000,000 people suffer from 
Dry Mouth as a result of stress, 
medications, chemotherapy, radiation, 
diabetes, asthma, Lupus, Sjogren's 
Syndrome, smoking, aging and AIDS. 

Thayers® Dry Mouth Lozenges & 
Sprays are all sugar-free, a necessity 
for people with dry mouth. 

"These products were in the 2002 Lady of Soul Awards 
& the Country Music Awards gift baskets" 


Best regards, 
DJ Dr. Drax 


Available at your health food store 


Thayers® • P0 Box 56 • Westport, CT 06881 
Telephone (203) 226 0940 • Fax (203) 227 8183 
e-mail: Hthayerco@aol.com • shop online @ www.thaycrs.com 


Send your comments, criti¬ 
cisms and commendations to 
feedback@mobitebeat.com or by 
snail mail to Mobile Beat, 
attn: Feedback, 

PO Box 309, 

East Rochester, NY 14445. 

The opinions expressed do not 
necessarily represent those of the 
publisher 
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Stand Alone or 
Programmable 
Via DMX 


I 


It's a no brainer, one multi-gobo 
projector does the job of multiple 
single beam machines. 

It's Your 

Fogless 

Show! 


Stop lugging all that stuff around, 
party without fog and get 
lots of area coverage with one 
of three choices from Chauvet. 
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CA4 

Csntr&Utr 


Varna •btawaUna • PcrTontTonfe 

Tel: 954-929-1115 
1 -800-762-1084 

E-mail: info@thauvellighting.(om 

www.chauvetlighting.com 
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DJ Felix Sama, simply DJ Sama to his fans, 
is no stranger to international television 
viewers, radio listeners, and club goers, In 
November 2002, DJ Sama began using a 
PVDJ Club Mix DJ mixer as his only on-air 
mixer on The Roof, a music video TV pro¬ 
gram that airs five nights per week on the 
Mundos Network across the US and South 
America. With over 27 million viewers around 
the world, DJ Sama needed a mixer that 
could stand up to the rigorous demands of 
the world's best hip-hop and dance DJs. 
“...I’ve found the Club Mix to be one of the 
rare mixers that works great for both dance 
and hip-hop DJs," says Sama about the 
PVDJ unit. 

After becoming a household name in 
South Florida hosting Miami's Power 96 FM 
morning show for over a decade, he went 
on to host The Roof. And as if being an 
internationally recognized television host is 
not enough work for one person, Sama also 
DJs for Miami’s Salsa 98.3 FM WRTO. DJ 
Sama’s grooves will even be popping up in 
record stores soon on his forthcoming EMI 
CD, DJ Sama Presents: The Cuban Connec¬ 
tion. 

Visit www.pvdj.com for more on the Club 
Mix mixer and other PVDJ products. 


GHAMMA Turns 10 

The Greater Houston Area Mobile 
Music Association (GHAMMA) was 
established in 1993 and is operated 
by and for some of Houston's best 
professional mobile disc jockeys. 

It is the organized offshoot of an 
informal gathering of disc jockeys 
that held monthly networking meet¬ 
ings beginning in 1992. 

Formed to push for a higher level of ethics and professionalism in the Mobile 
DJ profession in the Houston, Texas area, www.GHAMMA.com has gone on to 
become one of the largest local DJ associations of its kind in the US. The asso¬ 
ciation has had an impact on its community by achieving its goal of raising pro¬ 
fessional ethics. It has also mounted a strong campaign to educate members of 
the buying public on how to hire the right disc jockey for their events. 

The organization has been instrumental in keeping Houston DJs up-to-date 
with the latest techniques, equipment and entertainment trends, as well as help¬ 
ing DJs develop their individual businesses. 

Breakthrough to the Web 

Breakthrough Marketing and ProDJ.Com have 
joined forces to create dynamic Web site designs. 

Now DJs can license Web designs that match 
the brochures they purchase from Breakthrough. 

Breakthrough Marketing will be generating the 
design templates while ProDJ.Com hosts the sites. 

When asked about the timing of the new joint ven¬ 
ture, Breakthrough Marketing President Tom Quiner 
said, "Our customers have been asking for matching 
Web designs for some time. Because of licensing 
issues with the photographs we use and the designs 
we create, we wanted to work with a company we know and trust. ProDJ.Com is that 
company." 

For over sixteen years, Breakthrough Marketing has specialized in creating 
high-quality, professional marketing materials for DJs at affordable prices. Typi¬ 
cally, their copyrighted designs are used in multiple markets around the coun¬ 
try on a territory-protected basis. When a DJ purchases select brochures from 
Breakthrough, they have the option of licensing a matching web design as long 
as the site is hosted by ProDJ.Com. Go to www.prodj.com or www.breakthroughb 
rochures.com for more info on this service. 

How Good of a Jockey Are You? 

Here’s your chance to prove your mastery of Marlin Professional’s LightJockey 
lighting control software—and win S5,000 in gear and a trip to Denmark in the pro¬ 
cess. The manufacturer has announced the Martin LightJockey Contest, a lighting 
design competition with winners to be announced at the 2003 LDI show in Orlando. 

Using Windows-based Martin LightJockey controller software (version 2.5 or 
later), entrants are asked to design a creative three-minute light show, coded to 
music. Designs must be based on one of three digital format songs available on 
the Martin US Web site. 

The most creative design wilt win the grand prize: $5,000 in Martin gear and a 
trip to Denmark to tour the new Martin factory. The runner-up will also receive a trip 
to Denmark. Other prizes are available. 

The deadline for entries is September 30, 2003. For an entry form and full con¬ 
test details, visit www.martinpro.com. 
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Mobility only 
takes you so far 



[Four-channel 19" rackmoimt mobile DJ mixer] [Balanced XLR and unbalanced 
RCA master outputs] [Eight stereo channel sources (two stereo phono inputs, 
six line inputs)] [3-band EQ per channel] [discrete booth outputs and record 
outputs] [Two mic inputs] [Replaceable crossfader] 



Why should mobile DJs get 
shortchanged on features in 
the name of mobility? 
With TASCAM's new X-15 
and X-17 mobile/club IDJ 
mixers, you get the best 
of all worlds: flexible inter¬ 
facing for all your playback 
sources, bulletproof reliability 
that stands up to your 
most punishing gigs, and 
powerful features usually 
reserved for performance 
DJs only (like the X-17‘s 
onboard 3-bank sampler). 
And, of course, they both 
fit in standard 19" racks, 
making them as mobile 
as you need to be. 
With TASCAM's legendary 
recording studio sonic quality 
and built-in performance 
tools, the X-15 and X-17 
are as at home in clubs as 
they are in your mobile rig. 

More info? It's all available at 

www.tascamdi.com today. 


-17 

[Four-channel 19" rackmount mobile/ 
club DJ mixer] [Balanced XLR and 
unbalanced RCA master outputs] 
[3-band EQ per channell [Fader start 
on all four channels] JEight stereo 
channel sources (four switchable 
phono/lme stereo inputs and four 
dedicated stereo line inputs}] [Two 
mic inputs] [3-bank sampler with pitch 
control and compact flash slot to save 
and recall samples] [Separate stereo 
aux input w/ level controll [Discrete 
aux outputs, booth outputs and record 
outputsl [Booth dimmer] [Effects send/ 
return] [Replaceable crossfader] 















In the Dan 


Allen & Heath s Xone series D J mixers were featured 
throughout the weeklong program at the 2003 Winter 
Music Conference, as top artists and DJs from around 
the world performed live at South Beach’s top night¬ 
spots. The mixers were used, seen and heard during 
shows at Opium Garden, Maze, and Space, as well as 
sessions at Ultrafest (Bayfront Park), Thump Radio/ 

XM Satellite Radio live sessions (Surfcomber Hotel), 
The Conscious Party (Albion Hotel), Come Together 
(National Hotel), and Winter Oasis (Billboard Live). 

The series includes the Xone:464, Xone:62, Xone: 
32 and Xone:02 DJ mixers, as well as the recently intro¬ 
duced flagship Xone:V6 audiophile rotary club mixer. 
Xone:V6 has rapidly become the rotary mixer of choice 
and may be found at such prestigious, high-profile 
venues as Centro Fly in New York City, Aria in Montreal, 
and Soundbar in Chicago. Details on the Xone series 
can be found at www.allen-heath.co.uk. 



✓ the latest gear 

✓ the lowest pric 

✓ the best servic 
now online @ 


OVER 1500 PRODUCTS 
& GROWING EVERY DAY! 


Wo carry the host names in DJ ^ound & lighting 


/ Log on & sign up or call for your FREE 
copy of our NEW 2003 GEAR GUIDE 
and for information about our NEW 
LARGER LOCATION in Houston TX, 
opening April 2003! 


Numark 


Since 1985 
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The CMX-3000 & DJM-3000 

what the competition 
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Check out out new 
HDJ-1000 Stereo Headphones! 

Our new HDJ- WOO steieo headphones 
feature large 50 mm diameter phones and 
soft-touch housing that combines superior 
sensitivity with high power input capabilities. 

Simply the best, clearest, and most powerful 
headphones on the market! 
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Created to exceed the expectations 
4 of DJ s, the CMX-3000 and DJM-3000 set hew 
benchmarks for performance and rejiability 
Wit r ' jatures such as Wave Display, Sync’d Hot 
ues, the world’s first Emergency to'op function 
*>/ and Effect Mix Mode, the CMX-3000 and 
DJM-3000 truly ignite your creative juices. 
After spending 7 years revolutionizing the market 
with ihe introdi iction of the classic CDJ 700S tech¬ 
nology, Pioneer has once again redefined the 
artistry of the DJ with the CMX-3000 and DJM-3000. 
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Take Your Gear for a Spin 

New from Colorado Sound N’ Light is The Convertible— a versatile case for compact 
configurations. This equipment case has ten lower rack spaces and four or five spaces 
in its moveable top. The top section can be pulled back for more rack clearance, giving 
you access to a variety of devices in the lower section. One ergonomically correct pos¬ 
sibility: a CD controller and mixer in the lower section with easy access to the player 
in the upper section. A “glove box’’-style compartment is also provided in the cover for 
cables, headphones, etc, MSRPs: Convertible 4-space - $219; Convertible 5-space 
-$239 

Colorado Sound N' Light • 7301 N. Broadway * Denver, CO 80221 
Tel: 888-429-0418 * Fax: 303-429-1242 * www.csnl.com 


Double the Diversity 

Audio-Technica's 3000 Series UHF True Diversity Wireless Microphone Systems 
offer 200-channel frequency-agile UHF operation in the 600 MHz frequency band. All 
components in the series have soft-touch controls, A-T's Digital Tone Lock® Squelch 
is also included. The 3000 Series system offers handheld (ATW-T3141) or bodyback 
(ATW-T3110 UniPak™) options, based on theATW-R310 receiver. The ATW-T3141 
microphone features the same capsule as the company’s Artist Elite™ AE4100 micro¬ 
phone, providing a focused vocal pickup while offering superior gain-before-feedback. 
MSRPs: ATW-T3110 UniPak - $699; ATW-T3141 Handheld - $799 

Audio-Technica U.S. • 1221 Commerce Dr. * Stow, OH 44224 
Tel: 330-686-2600 * Fax: 330-688-3752 • www.audio-technica.com 


Flat Out Audio Excitement 

Unlike conventional speakers, NiightN® (pronounced "en-light-en") Flat Panel 
Speakers “excite" the surrounding air molecules to create a unique, nearly 360- 
degree dispersion pattern. The technology employs the resonant properties of a light¬ 
weight, stiff panel coupled with six custom-designed transducers. Sound is emitted 
from the front and rear of the speakers. Sonic clarity and volume are consistent from 
different angles and distances. Each panel requires 100 watts of amplification and 
has a protection circuit built in. Metal front grills can be removed—you can paint them 
or apply your own artwork with little effect to the sound. MSRP: $995/pair (with grill); 
$950/pair (without grill) 

NiightN Flat Panel Speakers * 4201 S. 31st St., Ste. 826 * Arlington, VA 22206 
Tel: 703-598-7265 * www.nlightn.us 


A Legend is Born 

The Legend 150R is a 6-channel DMX luminaire from Chauvet. Despite its name, 
it features a host of hot new capabilities. It gives you nine dichroic colors (including 
UV purple), plus white, as well as split colors, projected through seven rotating gobos 
(plus an open setting). Separate gobo and color wheels, along with dimming and vari¬ 
able-shutter strobing make this a versatile unit. Microstepping motors promise precise 
changes. Besides DMX programmability, the Legend 150R also features sound-acti¬ 
vated (stand-alone) and masterfslave operation, It measures 14.7" x 11.6" x 17.8" and 
weighs only 28.6 pounds. It uses one 2000-hour ARC 150W bulb. An optional hand¬ 
held controller is also available. MSRP: $1979.99 

Chauvet Lighting * 3000 N. 29th Ct. • Hollywood, FL 33020 
Tel: 800-762-1084 * Fax: 954-929-5560 * www.chauvetlighting.com 
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Speaker Self-Help... 

For do-it-yourself types, Celestion, a leading 
designer and manufacturer of professional 
loudspeakers has expanded its range of 
Truvox speakers with 17 new models. These 
drivers are designed for professional sound 
reinforcement applications and utilize the latest 
design technology. The range starts 
with a 5" unit for compact enclo¬ 
sures and culminates in a 
15", 400W unit. There are 
dedicated closed-back mid¬ 
range units, a 12" twin cone 
and 8", 10’, 12" and 15" units 
with a variety of useful power 
handling specifications. 
Many of these loud speak¬ 
ers directly replace Celes¬ 
tion K-series and Q-series 
loudspeakers. 

f Group One Limited (US distributor) 
200 Sea Ln. 

Farmingdale, NY 11735 
Tel: 631-249-1399 ■ Fax: 631-753-1020 
www.g1limited.com • www.celestion.com 


...Or Professional Speaker 
Treatment 

If your stressed-out PA speakers need some 
loving care, and you're not up to it yourself, 
check out The Speaker Exchange. Started 
in 1977, this family owned and operated com¬ 
pany provides reliable speaker reconing and 
refoaming services, along with cabinet and 
crossover repairs. Speaker Exchange techs 
are factory-trained and authorized for alll major 
manufacturers (commercial and home audio). 
They can also repair just about any obscure or 
hard-to-match brand you can throw at them. A 
full stock of replacement drivers and speaker 
hardware is also available. 

The Speaker Exchange 
1250 E. Hillsborough Ave. 

Tampa, FL 33604 

Tel: 800-849-6972 * Fax: 813-238-3558 
www.speakerex.com 


“I Just Made My DJ Life 
So Much Easier” 
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Enjoy more time and freedom to: 


Experience OtsDJ for FREE at 
www.otsdj.com/mobile 
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Glow Glasses 
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Source Code: MBM 

725 Pleasant Vatey Dr., Springboro, Qtuo 45066-1 158 
Phone 937*743*3000 Fax 937-743-1677 
E-Mail: salesOpartsexpress.com 


APPLIED RESEARCH AND TECHNQIOGV 


NEW PRODUCTS 



Flexible Wireless Performer 


The new WMS 4000 from AKG Acoustics is a true-diversity wire¬ 
less system designed for flexibility and reliability in environments 
hostile to RF transmission. The SR 4000, the system's frequency- 
agile UHF receiver, offers 30 MHz of UHF bandwidth, up to 1,200 
switchable frequencies, and 50 usable channels. Signal compression 
and expansion circuits provide a dynamic range greater than 112 
dB, with multiple output settings. The PT 4000 bodypack and the HT 
4000 handheld feature rugged metal cases, a 330’ range, and a fre¬ 
quency response of 35Hz-20kHz. A number of handheld mic module 
choices are available. The CU 4000 charging unit can charge two 
battery packs simultaneously in one hour. 

MSRP: $1,294 (with D 880 1 

mic module) 


AKG Acoustics 
914 Airpark Center Dr. 
Nashville, TN 37217 
Tel: 615-620-3800 
wwww.akgusa.com 



INCREASE PROFITS! 

Upgrade Your Image With Professional 

BROCHURES • POSTCARDS • FOLDERS 


Pre-designed • Customized text 

Get Professional Results with 
Professional Marketing Products! 



Increase bookings 
for: 

• Weddings 

• Bar/Bat Mrtzvahs 

• School Dances 

• Corporate Parties 
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1 -800-81 0-41 52 
Fax: 51 5-276-4257 
email: info@bmi-info.com 


Visit our website to view our entire product line note! 


www.breakthroughbrochures.com 
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SCOOP 


By Dan Walsh 



LUTH 



A lot has been said about the 
impact of MP3 technology 
Dn how people enjoy music. 
DJs have embraced the file com¬ 
pression format for obvious rea¬ 
sons. Creating back-up archives 
of their music libraries by packing 
tons of music onto individual CD- 
ROMs, or storing and playing huge 
amounts of music on computer 
hard drives with the aid of DJ soft¬ 
ware—these are just a couple of 
ways DJs have taken advantage of 
the new technology. 

Many Mobile DJs have 
embraced the trend as one more 
way to lighten their weekly loads. 
However, until now, there has not 
been a truly straightforward way 
to simply carry and play all those 
tunes, without having to mess 
around with some kind of software 
on site. Gemini’s new MP-3000X 
Pro Digital MP3 CD & Audio CD 
Media Player now offers a way 
to access the compact power of 
MP3, without bringing along the 
computer. 



Run the numbers on 


Gemini’s new MP-3000X 
and DJs come out the 

winners 


Starting in Familiar Territory 

The MP-3000X looks, feels, smells 
and tastes like a standard profes¬ 
sional dual, 19" rackmount CD 
player, with a three-rackspace 
controller and two-rackspace 
player. The styling is crisp, with 
black jog wheels and CD trays accenting classy, brushed silver 
faceplates. Once it’s powered up, you’ll notice the excellent 
contrast of the large, white-on-blue LED screen and the bright 
backlit cue, pause/play, loop, and pitch control buttons. All but¬ 
tons are rubberized and the layout is clean. This is partially 
because there aren’t a lot of extras, like flash cue or direct 
access buttons. But I'm pretty sure that wasn’t the point of this 
unit. Stop buttons are provided, to completely spin down your 
CDs. Another nice touch is the inclusion of plastic guards to 
protect the stop buttons on the controller and the power button 
on the player, as well as the player/controller connector plugs. 
(Only a single cable goes from the player to controller—digital 


Too Much of a Good Thing? 

But how would the player help me get the most out of all 
those tracks? Well, first of all, it didn't have any problem load¬ 
ing them right up, like any other CD. The unit is equipped 
with what Gemini calls ADCS (or Automatic Disc Calibration 
System). It’s basically an automatic laser adjustment feature. 
This gives it the flexibility to handle the different discs you 
might throw at it consistently. After much comparison, I could 
not detect any differences in playback between CD-ROMs, 
discs from the record store, or CD-R/RWs. 

After experimenting with a few different discs, I decided 


technology marches ever on.) 
Speaking of the new technology, 
let’s get right to it. 

To the Power of Three 

The more I’ve played with this CD 
player, the more “three” keeps 
popping up like some sort of 
magic number. As its numerical 
name indicates, the unit’s key 
selling point is that it plays MP3 
files straight off of CD-ROM data 
discs, with no need for conver¬ 
sion to WAV format. (Of course, 
it also plays regular CDs, CD-Rs 
and CD-RWs.) Then there's the 
nice round number of 300. That’s 
how many typical tracks you can 
cram into this player at one time, 
using two MP3 CD-ROMS hold¬ 
ing 150 tracks each. Which leads 
to one of the subtle nuances in 
this otherwise standard-looking 
player: an extra digit in the track 
number section of its LED dis¬ 
play—for a total of three . 

After loading up an actual 
CD-ROM with 141 tracks, the 
beauty of this idea finally started 
to sink in. Yes, I would have to 
spend some time on the front 
end, burning my songs to discs. 
But once the songs were burned, 
it would be just like using any 
other CD player—just without 
having to carry hundreds of CDs. 
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The New RMX 4050HD From QSC. 


The New RMX 4050HD 

In the world of live sound, no excuse means no second takes. With amplification, no 
excuse means brute force power, pristine audio performance, and high efficiency 
design. Introducing the RMX 4050HD. 

Built for the most demanding jobs, 
this amp delivers "big block" perform¬ 
ance capable of driving up to four 8-ohm 
subwoofers per channel. That's 4000 
watts of pulse pounding adrenaline in a 
3RU chassis only 16‘ deep. 

Heavy Duty in every respect, QSC 'HD' 
amps work as hard into 2 ohm loads as 
most competing amps will at 4-ohms. With a three-tier, Class H design, the RMX 
4050HD is extremely efficient at real world power levels. Less AC current is wasted and 
more goes into producing usefu I a udio power. Best of all, this powerhouse uses a standard 
15-Amp plug (120V models}. 


Like all RMX amps,the 4050HD features balanced l/4'TRS,XLRand barrier strip inputs, 
binding posts and Neutrik Speakon™ outputs, front-mounted gain controls, plus 

signal and clip LED indicators to monitor 
performance Unique to the 4050HD is a 
dual mono, high current power supply 
designed to keep the house rockin' night 
after night 

The RMX 4050HD.Heavy Duty performance 
with the rock-solid reliability QSC is 
famous for—at a price that won't break 
the bank. For more information, visit 
your authorized QSC dealer, log onto 
www.qscaudio.com or call 800-8S4-4079. The RMX 4050HD—the no excuse amp 
for no excuse performance. 



RMX A 


view 


Both channels driven 

20 H/-2Q khz (LIZ THD* 

1 lkbaiiiHOmvuM 

Stereo (W/Dh) 8 ohms 

600 watts 

| 050 watts 

4 ohms 

1300 watts 

1400 watts 

2 ohms 

1600 watts 

2000 watts + 

Bridged Mono 8 ohms 

2600 watts 

2000 watts 

4 ohms 

—» 

|_ 4000 watts t 


MSRP: $1,779 TTCWtts tl kHz 1%T0 


Special i ; eafurei: 

• The RMX 4050HD provides improved thermal performance 
that gives you higher continuous power in 2-ohms stereo 

or 4-ohms bridged applications 

• Dual mono, high current power supply for increased 
reliabiiiW and performance 

• High-current toroidal transformers tor greater two-ohm power 
and low noise 

• 3RU chassis only 16" deep 

• 3-year warranty. ,4/1 optional 3-year extended service 
contract is available. 
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Hear the Power of Technoloo y 






























that for me, discs with no additional folders—just straight 
MP3s—were the easiest to work with. By the way—only the first 
session on a multi-session CD-RW will be available to play. 

Navigating discs and tracks is very straightforward. Above 
the track number in the LED there's an extra indicator showing 
the total number of tracks on the disc. Very helpful when you 
have so many! The jog wheels switch between pitch control and 
searching tracks. The inner jog wheel is especially impressive 
with its ability to spin to a track in the triple-digits with lightning 
speed. 

The player's frame accurate searching functions nicely— 
even on the MP3 tracks. Again, there’s no noticeable difference 
between formats. Setting up and editing a loop with the cue 
point buttons was very easy. 



114 Church St*, Freeport, NY 11520 
Phone: (516) 546-7400 24 Hour Fax: (516) 5< 


In a Perfect World- 

One disappointment was the main cue button's response time. 

It was noticeably sluggish when using the cue/preview function 
to repeatedly trigger a looped sound. If this kind of performance 
(called “snapping’’ in some quarters) is important to you, you 
may want to wait until Gemini improves on this feature. 

Also, I would have included a pitch lock feature to give the 
user the option of avoiding the chipmunk/voice of doom effect 
when beat-matching. Of course, that means I would have also 
added to the unit's price point. As it stands now, you’ll probably 

be able to find the unit for a street price 
under $600. 

One final missing feature that I’ve 
gotten used to on other players is 
having some extra loop or cue point 
memory buttons. But after thinking 
about this, I realized: if you use a lot 
of short loop or groove tracks to mix 
with, you can put a lot more than 150 of 
those on a CD-ROM. The MP-3000X’s 
three-digit track display goes up to 999. 
Is that a promise or a challenge? 






546-7024 


Magic in the Night 

, .* TM 

Lite-ropes 


TM 


Gifts 


& Glowsticks 


Hats 

Maracas 


* Party Kits 
> Papergoods 
Tambourines 


Favors & More 
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S“fl Ur 3J? 


e an Affiliate® www. Makes Parties 
on-line @ www.ShermanToys 


com 


A Simple Plan 

Overall, Gemini's MP-3000X lives up 
to its promise to simplify your DJ life. 
Rather than worrying about whether 
your laptop will make it through the 
night without crashing, with this unit in 
your rack, you can access your vast 
music library without a thought about 
computers, and without lugging cases 
of CDs either. Sounds like a plan. • 

MSRP: $899.95 

Gemini Sound Products • 120 Clover PI. 
Edison, NJ 08837 

Tel: 732-738-9003 * Fax: 732-738-9006 
www.geminidj.com 
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Still lugging around heavy equipment? 


Still rummaging through your CDs? 


You need DJPower! 


Mixes like your existing mixer plus so much more! 
Auto & Manual Beat Mixing 



The only MP3 mixer that also Mixes 
Video! (Karaoke too!) 


Optional RF Remote Control 


Optional Touch Screen 


w Optional Advertiser/Banner 
add-on 
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Fully Customizable Hot 
Buttons 


Customizable Screen 


Rip your CDs. Record your 
vinyls. Record your mixes. 


Requested songs at your 
fingertips. 


Program your sets in advance 


Don’t settle for iess....Meet ALL 
your needs in one box 


ETV & Top Hits Karaoke 
libraries now available - 
preloaded on your system 
& ready to go! 


O'J 


ul * yf 

STAYIN AUVE 


LOUIE LOUIE 


Pictured - 

LB150 (touch screen optional) 


DJPower Internals 

SOI Deodara Drive, Los 
94024, USA (650) 
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Defining 


New 


Concept 


By DJ Dr, D rax 


American DJ reveals 
their latest idea in the 
art of lighting 
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I ’d like to talk to you about a concept, actually a Concepts. This 
is the new high-end light from American DJ. You can see that 
it bears a similarity to a few other DMX scanners, especially 
those from Martin. 

I received two units for review, one being a USA pre-production 
unit. It was fascinating to see the changes that were made to the 
product. Significant improvements were made between it and the 
final production release. I applaud American DJ for being willing to 
send a pre-production unit. It showed their confidence in the prod¬ 
uct. They were not afraid to hear feedback—even feedback that 
was less than positive. 

The Basic Concept 

The Concepts is American DJ's latest effort to enter into the 
higher/mid-priced intelligent light market—to take on Martin head 
to head. With an MSRP of $840 and a MAP of $600 it looks poised 
to be a solid contender. The scanner uses a ZB SCI 50 discharge 
lamp, a nice improvement over the typical ELC bulbs. This pro¬ 
duces a very bright beam while still only drawing less 
than 4 amps of current. 

Externally, the unit has a very nice, bright matte 
silver finish and is very well constructed, with a stylish 
clamshell shape. There are no sharp edges or rough- 
fitting pieces. There is good airflow through the unit, 
in particularly the lamp assembly. The mount flange is 
robust and has a serrated compression tensioner. This 
allows very precise alignment and locking of the fixture 
into position. 

The unit's manual is adequate for the product— 
clear, easy to read and understand. A sensible addition 
would be a gobo display on the DMX table, so that 
when you’re creating fixture profiles in lighting software 
or even when programming statically, you would auto¬ 
matically know what gobo #1 is, for example, without 
having to power the light up. 

Broad Palette to Paint With 

The unit has 19 gobos, plus spot, two of the gobos being user 
replaceable. It gives you a choice of 15 colors, two multi-colors 
and white. This is way more than enough design options to create 
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many different looks. 

Power, DMX in and DMX out enter 
the unit through the bottom, as does 
the lamp replacement. This makes for 
very convenient servicing and mainte¬ 
nance. 

The unit also has a built-in 
4.95mW red laser. This is something 
that I would have left out. The laser is 
not bright enough to be visible without 
darkness and a lot of fog or haze, and 
will not create liquid sky or any of the 
typical laser effects that people desire. 
On the laser control, you get a choice 
of blinking or flashing, but I still don't 
know what the difference is. Look at it 
this way: if it costs them $30 to add the 
laser to the fixture, that in turn trans¬ 
lates into at least a $50- $75 increase 
in the retail price. I think adding a 
selectable prism or other such item 
would have been a better use of the 
money and the DMX channel. But I am 
sure that there will be some users that 
would disagree with me. I tried, even 
under DMX control, but just didn't find 
a real use for it. 

To DMX or Not to DMX 

The unit has a large LED display on 
its top. Besides adding some coolness 
to the appearance it allows you to set 
the DMX address by pressing a series 
of three buttons. For example, to set 
the fixture to 15, you would press the 
right button five times, and the middle 
button once. How simple is that? Can 
you say ng more DIP switch program¬ 
ming? 

Simply setting up two units in 
sound-active mode using a master/ 
slave combination creates a really 
decent effect, even without a DMX 
input. Personally, I don’t like to leave 


an effect light like a scanner on all night, 
but I could be persuaded to do so with 
some Concept:2s running in master/ 
slave mode, triggering the built-in pro¬ 
gramming—it's that good. This is an 
appealing feature if you want an intel¬ 
ligent light, but are not yet ready to get 
into DMX. This fixture really offers the 
best of both worlds. 

Getting Focused 

One area of concern for me is the unit's 
focus adjustment. For someone like 
me, with fat fingers, the combination of 
mirror size and position, lens position 
(below the lip of the housing), and the 
relative stiffness of the focus adjust¬ 
ment, makes setting the focus difficult 
and a bit tedious. I definitely would not 
want to attempt this while on a ladder or 
while the light was attached to trussing. 
But of course, once the focus is set, it 
will most likely never move. 

Focus is set via a threaded barrel 
riding on three plastic guide pins. While 
this is typical of many fixtures, I think a 
sliding bayonet/barrel lock would work 
better, as it would make adjustment a 
snap in any location. 

The Concept:2’s optical quality 
is very good for a fixture of this level 
and price point. The unit achieved a 
very fine focus, something not always 
found in modestly priced fixtures. I was 
impressed. 

Just in Case 

If you buy a Concepts, it will need a 
case for transport. While the factory 
box would work for a short time, the 
Styrofoam"™ mirror block will not. Mobile 
D Js will want a good case to protect the 
beauty of the fixture, as well as their 
investment. Another need is a method 
to stabilize the mirror/servo assembly 
during transport—these parts should 
never pivot while not in use. This is not 
a shortcoming of American DJ’s unit 
in particular but more of scanners in 
general. It’s just too easy to damage the 
mirror assembly when moving a 
scanner. 

To address this concern, American 
DJ is developing a custom flight case to 
fit two Concepts fixtures. The case will 

j uly 2 0 0 3 


have wheels and a handle much like a 
carry-on suitcase. 

A Concept for DJs 

Overall, the Concepts is a new and 
exciting fixture for Mobile DJs to con¬ 
sider in their quest to build the ulti¬ 
mate portable light show. I really was 
impressed by its value.* 

American DJ * 4295 Charter St. 

Los Angeles, CA 90058 
Tel: 800-333-0644 
www.americandj.com 



Working Position: Any safe working 

position 

Voltage: 120 V 

Lamp: ZB SC 150 

Weight: 19.5 lbs. 

Dimensions: 12.5" x 8.0’ x 21.5 
Fuse: 4A GMA 

Colors: 15 colors, 2 multi-colors, 
white 

Gobos: 19 plus spot 
Cooling: Fan-cooled 
Warranty: 1 Year 
MSRP $840 


During the course of testing, I set 
the units up to create an all-Ameri¬ 
can DJ light show. I used the two 
Concept:2s along with some Verti- 
Pros, Crystals. Sparkles, a Victory, 
and an Avenger II along with four 
PAR-64s. I controlled the non-DMX 
fixtures with DMX switch packs and 
set it all up on 10 feet of LTS truss¬ 
ing. My goal was to see if a decent, 
modestly priced light show could be 
done using low-cost fixtures mixed 
with two higher-level scanners. The 
result was a very nice basic show, 
yet one that had a wide variety of 
looks, all for a total cost under $3K. 
Too often mobiles think that they 
need 30’ of trussing and a dozen 
scanners and other fixtures added 
in. I was surprised that such a sat¬ 
isfying light show could be built on 
such a compact truss. 
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more time to interact with the audience, creatively mix, read the crowd—or just visit the 
bathroom? Then you'll want to check out OtsDJ IDJ mixing software from Ots Corporation 
of Australia. 

OtsDJ has introduced “intelligence for your audio" through the flexible automation 
of many mechanical functions that DJs previously had to labor through. Instead of riding 
the levels all night, its integrated dynamics processor will keep your sound smooth and 
protect your speakers. OtsDJ's intelligent auto-crossfading technology will handle the mixes 
professionally while you provide a superior service by getting out from behind your console. 



Instead of searching crates of CDs and vinyl for one song, you can find an entire list of relevant songs of the right BPM with 
the touch of a few buttons. > 

Utilizing MP3, WAV, direct audio CD, and its own Ots Album format, OtsDJ integrates many intelligent technologies to 
make a DJ’s life easier. MSRP: $49.95 - 5249.95. A free, fully functioning demo is available for download at www.otsdj.com 
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Sweetening the Mix 
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Visiosonic's new PCDJ FX boasts more than 100 new features and effects 
not found in the company's popular PCDJ Red dual channel MP3 player/mixer. 
FX lets you sweeten your tracks by adding programmable echo, chorus, 
flange, reverb, and compression. A 3-band equalizer with infinity kill buttons 
isolates, drops, or boosts vocals or bass lines with the click of a mouse.You 
can precisely adjust loop lengths, cue points and tempos with the loop editor. 
The master tempo button keeps the song pitch constant as BPM rates 
are adjusted up or down. A one-click turntable break button has also been 
included. The software is compatible with Numark's DMC-1 and Visiosonic's 
DAC-2 rackmountable controllers and supports Windows 98/2000/ME/XP. 
MSRP: 
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Starting a New Project 
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Projects, a new software workstation 
from Cakewalk, offers a flexible production 

environment where DJs and electronic musicians have everything they need to experiment, create, and perform music using 

integrated sequencers, software synthesizers, samplers, audio and MIDI effects, and 
audio looping tools Key features include: studio-quality instruments and effects; pattern- 
based sequencers and processors; ACID™-compatible audio looping tools; a real-time, 
seamless performance engine; and an open studio environment that works with all the 
major software instrument interfaces (DX, DXi, MFX, VST, VSTi, ReWire client, WDM, 
ASIO). 

Projects provides a wide variety of effects, from the innovative Key Spectral 
Transformer DX (which allows real-time pitch shifting and frequency filtering/sweeping 
effects to help create exciting dance music), to essentials like reverb and compression. 
Whether it’s a classic or contemporary dance vibe you’re after, Projects offers tools you 
can use. MSRP: $429 - www.cakewalk.com 

























































































































Storming the Dance Floor 
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Storm 2.0 software makes it easy to get 
started creating your own dance grooves 

By Dan Walsh 

There was a time when creators of sample-based music had to work with racks of gear— 
sequencers, samplers, drum machines, synthesizers, effects boxes—and had to carefully 
keep track of which cables were routed to which devices. They also had to spend a lot of 
time adjusting the tempos and pitches of various samples so that everything would lock 
together into a danceable groove. 

Then came the advent of computer-based 
sequencing and recording. Software is now 
making the use of samples and groove clips 
easier and easier, to the point where this has 
become a standard method of dance music 
creation. If you want to try your hand at looping 
up some of your own grooves, without having 
to earn a degree in studio technology first, then 
Storm 2.0 from Arturia provides all the tools you 

need to get started. _ _ 
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A Virtual Music Studio 

Storm 2.0 provides a number of virtual instruments (drum machines, sample players, a 
sample recorder, synthesizers) and effect boxes that can all be easily dropped into a virtual 
rack for intuitive song composition. 

The thirteen instrument modules (with funky names like Equinoxe, Psion and EZtrack) 
and ten effect modules work together seamlessly. Recording is as easy as creating a studio 
configuration with the Studio Builder, hitting the record button and selecting some patterns. 
A sequencer window keeps track of everything as successive blocks in a scrolling graph. 
Drag and drop editing is supported. 

A Composition Wizard is provided to help you select the right instruments, effects and 
song structures for a variety of dance styles. I found that its detailed tutorials minimized the 
time spent on trial and error. 

The sounds and grooves contained in Storm 2.0 are certainly top-notch. The various 
synthesizers each contribute a specific element to the mix: full-bodied synth bass sounds 
and crisp bass guitar samples; a large variety of drum sounds and beats; and a number of 
different methods of generating chords and melodies. 

The software engine working behind the scenes does an excellent job of locking the 
tempos and pilches of the various elements. Storm comes across as a team full of talented 
players that really work well together, without personality conflicts- a winning combination. 

It also gives you room to grow, by interfacing with other__ 

multitrack recording programs. 
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Keeping the Beat 

You’ve probably noticed by now how much I’ve used 
the words ‘beat/’ “dance" and “groove" and "easy” in 
describing Storm 2.0. This software program is definitely 

locked into the 4-beats-per-bar approach to creating music. If you are looking for an 
elegant, electronica-oriented combination of easy-to-use but high-powered tools, Storm 2.0 
is ready to help you rock the house. 

Download a demo, get more into, or purchase Storm 2.0 online at www.arturia.com, Price: S149 

System Requirements 

PC: Pentium II 400 MH 2 , 128 MB of RAM, Windows 9x/2000/ME/XP 

Mac: G3 400 MHz, 128 MB of RAM, MacOS 9.x; G4 500 MHz, 192 MB of RAM. Mac OS X 

10.1.4 or higher 

Sound Card: Any sound card compatible with DirectX, ASIO, SoundManager or CoreAudio 
Disk space: At least 340 MB 


Creative.. 

Connections 


he Internet is the place 
for finding software of 
all shapes and sizes, 
ready to perform just about 
any function you need or want. 
The category of music is no 
exception; in fact, there is 
probably more music-related 
software floating around the 
‘Net than anything else. And 
one of the best things about 
surfing the Web for music 
software is the amount of 
stuff you can find for free. 
Shareware—programs you can 
download for free, and typically 
unlock more features after 
paying a fee—and freeware 
(no charge whatsoever) can be 
hunted down pretty easily with 
a few Google searches. 

These programs often 
provide a low-risk way to get 
your feet wet in the realm 
of computer music creation, 
making the jump from DJ 
hardware to software, or many 
other digital possibilities. 

There are a number of 
excellent sites dedicated 
to digital music making 
that offer listings and links 
for a wide variety of music 
shareware/freeware. One such 
destination is www.sharewa 
remusicmachine.com, part 
ofwww.hitsquad.com. Here 
you'll find everything from 
basic audio players—for any 
computer platform—to virtual 
oscilloscopes for you techie 
types. Sure, they hit you with a 
lot of pop-up ads, but that's to 
be expected at a site offering 
so much for so little. Plus, user 
comments posted on each info 
page can be helpful as you 
decide which little gem to cram 
onto your hard drive next. 








































































By Dan Walsh 





DJSoft’s Event Manager helps you get your data under 
control with a minimum of eye and brain strain 


I ” t's a lament that echoes throughout small busi¬ 
ness offices everywhere: “This [computer, soft¬ 
ware, gadget, etc.] is supposed to save time 
and make my job easier. Instead, I have to spend 
hours troubleshooting it. It's making me crazy..." 
To avoid this dilemma, the power of the technol¬ 
ogy has to be controlled and directed through a 
truly accessible interface. Event Manager soft¬ 
ware from DJSoft accomplishes this goal. 



Elegant GUI 

When specialists in a field set out to write soft¬ 
ware to aid themselves and others in their work, 
they often concentrate on packing features into 
the program and forget to make it something that 
users with a wide range of computer skills can 
deal with. The DJ profession is no different from 
other businesses in this regard. So, it’s refresh¬ 
ing to encounter such a user-friendly graphical 
user interface (GUI) combined with powerful data 
management functions. 

Now at version 2.1.5 (as of this writing), 
Event Manager provides the tools you need for 
tracking events, employees, customers, and poli¬ 
cies, and also helps you create useful reports and 
good-looking documents. After a quick and pain¬ 
less install, I was immediately impressed with the 
smoothness of integration between the different 
functions. Each window was easy to understand 
and utilize. 




keep notes on customer specifics. 

Keep track of scheduling, days 
off, pay, and other info on your DJs 
and other performers in the Talent/' 
Employee Tracking window. Beyond 
assigning your people, you can also 
specify service options for events 
through the Services window. And 
make sure to record all your company’s 
specific requirements and responsibili¬ 
ties in the Policies window. Once you 
enter these, Event Manager allows 
you to flexibly apply different contract 
polices to different events. 

Although Event Manager makes 
it easy to work with all your data, it is 
important to put in the time entering 
that data correctly and fine-tuning your 
contracts and other documents before 
beginning full-time use of the program. 
One future enhancement I would rec¬ 
ommend is some kind of robust import¬ 
ing capability to facilitate the initial data 
entry process. 

This software is designed to grow 
with your business, allowing multiple 
users and future enhancements, which 
will include access to remote data, 
including databases linked to Web sites. 


Power Under the Hood 

The program is centered on, but not limited to, an interactive 
calendar. You can check out all your events from one window, 
and then view and change all pertinent details. From this main 
window it's easy to assign and keep track of various combina¬ 
tions of DJs, service packages, venues, customers and events. 
A new addition to the software is the Template Manager, which 
lets you customize and print contracts, letters, and reports using 
the information you have stored. The program integrates well with 
Microsoft Word™. 

You can manage the details through a number of specific 
windows. The Customer Management window allows you to link 
customer and venue information in one form for quick reference. 
You can track contact info (including multiple phone numbers) and 


Time on Your Hands 

To be honest, it's harder to get excited about this kind of soft¬ 
ware than about the latest flashy virtual music performance 
tool. However, when an application like Event Manager saves 
you time and aggravation in your day-to-day business affairs, 
it means you’ll have more time for the fun stuff! • 
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I Numdpk 

E CDN-90 

• NumarX's Most Advanced 
Dual CD Player EVER! 

• Built-in effects, seamless 
loop, anti-shock memory 
and much morel 

List: $4399 $899" 


Final Scratch 

• Real-time manipulation & scratching ot MP3 

• digital music on standard turntable decks. 

• Access thousands ot songs from your 

computer hard 
Mk; -ive instantly! 

Mbhi (remruier im uk hided) 

^ USt$699ST J 

- $499" 


cy pr ii | Lc ' * 

Visiosonic PCDJ Red w/Controller 

• Back selection, cueing, pitch control, play functions, etc. 

• Package Includes PCDJ Red and DAC-2 controller. 
Son ware & controller available separately 

PCDJ-DAC-2 with RED 

List $649.99 $399" 


DCD Pro 
300 MK III 

• Direct track 

access 

• Beat counter 
List: $470 


Martin 

EGO-3 

• Custom color/ 
gobo wheel * 

• Variable 
rotation speed 

• 250W lamp 
UST ; $3 90 .09 


LTMTS-2 Truss System 

• Complete 10 Trass System 
wflwo 9' T-Bar stands 

• 2001b capacity (“" ^ 

Ust: $249.99 $99" L-J-^ 

C-Clamps-$5 99 . 

0-Clamps, 1 5-$6 99 i 

S-C;ible/30-$4.99 " 4 


Color Pod 

• Static, Continuous Rotation 
or Sound Active Modes 

Ust: $9999 $69" 


CUJ-lpOO 

Ust: $4299 

Call for 
Low Price! 


Cerwin-Vttgo 

SL-36B 

• IB" “Earthquake" 
subwoofer 

• 750 watts RMS 

• Built-in wheels = e 

List SIHKIOO $69 


SRM-«t50 

Powered 
2-way 
Ust: 5699 

$ 699 " 

, i * i. 


SOUNDFACTOR 

SF -25 

• Dual 15’ 

• 2-way 

• 500 Watts RMS 
Ust: $499 

Call for Low Price 

ALSO AVAILABLE: 

SF-IS 

• Single 15" 

• 2-way 

• 250 Watts RMS 
Ust: $359 

Call for Low Price 
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American Audio PSX ■ 

• Digital Scratching V 

• 5 FX; Scratch, Flanger, Echo, Trans $ Bop ^ 

• Anti-Shock, Seamless Looping 

Ust: $4 99.99 $369" 

ALSO AVAILABLE: 

Digital Scratch Traxx CO - Si 4.99 
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KLP-080 Cases 

Assorted colors from 

$59*^ —■ 


_XLS-202 

^145W put channel 

UsX 5429 $^49" 

xls-^02 

*' m '^00 W per channel 

UsfcSSW $299" 
XLS-602 

370 W per channel 

NEW Casing - Now List $629 $ 409 " 

,| (Amu wao an b oHetvMM*o| 


FTTX Flite Cases 

Available in black, red or blue 
List $459 _ 


STR8-10O or ST-lOO 

Your choice! 

Ust: S799 $ 299 " 

ALSO AVAILABLE: 
STR 8 - 80 - 520 SK - $249" 
STR 8 - 30 B - $149" 
STR 8 - 20 B - $99" 


CC-OJS KIT * 

f DIXIE] - $129" 

CC-NCS KIT 
(YELI OVV) -$169" 


ONLY 2 Rack Spaces 


available online at 


(see website for details) 


1315 Greg St. 

Suite 101 

Sparks, NV 89431 
local; 775.323.1540 
Fax: 775.323.8320 


YOUR COMPLETE SOURCE FOR DJ GEAR, PRO 

BUY 

VVITII 

CONFIDENCE 


30 DAY 

;ai isi afiidn 
GUARANTEE 


LC >W 
PRICE 

GUARANTEE 


IT'S EASY TO GET THE GEAR YOU NEED! 


Newest Products. Lowest Prices. 
Complete Catalog at: 

www.planetdj.com 

e-mail: lnfo@Dlanetdi.com 
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RESOURCES ONLINE 

TM Century Fills Up Your Tank 

TM Century’s newest product, PrimeCuts Party Fuel, made its 
debut at the 2003 
Mobile Beat DJ Show 
and Conference in 
Las Vegas. Created 
by composer/sound 
designer Barry Young, Party Fuel provides customized music beds 
with drops and shouts, designed to create what amounts to a per¬ 
sonal musical logo. Each production includes six killer show open¬ 
ers, segment openers and show closers—a package of powerful 
branding tools that can help Mobile DJs uniquely market them¬ 
selves. TM Century is offering discounts on Party Fuel productions 
to PrimeCuts subscribers. To find out more about TM Century and 
PrimeCuts Party Fuel, go to www.tmcentury.com or call (972) 
406-6800. 

Marketing Can Be Fun 

Are you looking for ways to flourish as your Mobile DJ ser¬ 
vice grows? Adding systems and entering the world of multi¬ 
system operators? One place you can turn to for powerful yet 


fM CENTURY 
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entertaining information to 
help build your business is 
www.funforbusiness.comi. 

The brainchild of Matt Mar- 
tindale, the site includes 
resources that the marketing 
expert and seminar speaker 
has created, as well as his 
reviews of numerous business- 
related items from a variety of 
authorities. 

'Positioning Yourself in the 
Marketplace” is the latest of Martindale’s seminars, which 
has attracted SRO crowds at the two most recent Mobile 
Beat DJ Shows (Chicago 2002, and Las Vegas 2003}. He 
covers topics like: business owner personal growth; the 
ladder” model of market positioning (only a few rungs are 
available near the top); how to develop your USP (Unique 
Sales Proposition); the importance of a good reputation; 
and a lot more. His presentation is packed with exercises 
and illustrations to get you thinking about and planning 
your strategies for company growth. Check out the site for 
more info. 



ELITE PREMIER ENTERTAINMENT 

PRESENTS 

THE WEDDING WHEEL 

Tire<| oftbe same ol 4 clinking of the gasses to 
make the brl 4 e an 4 groom kiss? Why not try 
a new, hub, never know what you are going to 

get ga me, THE WEPNNC WHEEL/ 

Splnan 4 see where It Ian 4 s. Maybe the brkfe 
an 4 groom will have to kiss or maybe you'll 
have to accept the consequences if it Ian 4 s on 
another spot. 
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ALSO AVAILABLE 

Stag &. Doe Wheel I nteractive Wheel 


Sports Whee 

.separate detachable pie Dance wheel 


Corporate Whee 


Christmas Wheel 



PL NK«! 


Crown & AnchorWheel 



pieces caw be purchased 
Oozens to choose front wivw.TH EWEDDINGWH EEL .COm kissing prompts 


... Mcny other 
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Power outages, obscure requests, an 
inebriated best man . . . and they're the 
least of your problems if your wireless 
dies. But don't worry. Freeway wireless 
systems from Audio-Technica will deliver 
rock solid performance all night long. 

The award-winning 600 Series Wireless 
offers frequency-agile UHF operation 
with ten selectable channels, so you can 
dial around interference, and a unique 
docking power supply that eliminates 
wall-warts. A-T’s new 200 Series system 
delivers fixed VHF operation on three 
traveling frequencies, dual-power bat- 
tery-save switches on transmitters, and 
the same docking power supply—with a 
price so affordable, you can outfit all 
your mobile rigs. Both systems come 
in handheld, headworn, lavalier, or 
instrument configurations and feature 
an advanced dipole antenna design and 
compatibility with the entire A-T Wireless 
Essentials tine of cables and mics. And 
they're so simple to operate, even the 
best man could do it. 

Freeway Series Wireless—the simplicity 
you need, with the dependability you’ve 
come to expect from Audio-Technica. At 
least you can count on your wireless. 



600SERIES Freeway UHF Wireless Systems 

• Frequency-agile UHF operation with 10 selectable channels 

• Unique docking power supply 

• Available in 2 frequency bands for using up to 8 systems simultaneously 



200SERIES Freeway VHF Wireless Systems 

• Fixed VHF high-band operation an 3 traveling frequencies 

• Unique docking power supply 

• Dual-power battery-save switches on transmitters 


audio-technica 


Audio Tech urea U.S., Inc, j 1221 Commerce Drive, Slow, OH 44224 ! 330,686,2600 j Fax: 330.686.0719 j E-mail: pro* ■ atusxom J www.audio technicoxom 













Asset 

or 

Liability? 

By Roy Hanschke 


During Roy Hanschke’s “How to Entertain with Your Voice " workshop at this 
year’s Mobile Beat DJ Show in Las Vegas, over 250 participating DJs were 
asked about their biggest concerns regarding the use of their voices on the job. 
The top three issues were: 1) not being understood because of poor inflection, 
2) sounding unnatural or boring as a result of inadequate or weird inflections, 
and 3) lack of confidence in front of an audience. Each of these was addressed 
in a hands-on coaching session with volunteers from the audience. 

T his article addresses the three major issues DJs brought up at the Mobile 
Beat show and provides solutions that will help you overcome these same 
concerns. As you will see, these three major elements fit together into a 
formula for success. If you can develop crisp, clear articulation accompanied by 
interesting, natural sounding inflection you’ll feel and exude the confidence that 
will make you a highly successful professional. 

The key to improvement in each of these areas is practice. Too often we as 
professionals don’t practice our presentations-both in terms of what we will say 
and how our voice will say it. We rely on our habits, many of which may need 
changing. The following excerpts from the workshop are provided to help you 
develop a level of excellence in your delivery that will put you a step above the 
competition in your market. 

Develop Articulation to Be Heard and Understood 

Many of us, even as professionals, have lazy mouth.” It's a habit that has never 
been corrected. The problem is that we don’t effectively use our articulators-pri- 
marily the lips and tongue. The sounds of the letters D and T, for example, 
require that the tongue touch the roof of the mouth just behind the teeth. A lazy 
mouth allows the tongue to “float" in the mouth and never make connection for 
an articulate sound. 

There is a procedure for correcting lazy mouth and learning to effectively 
articulate your sentences. It consists of practicing what you say in an exagger¬ 
ated manner. Over-articulate your words to the point of feeling unnatural and 
silly. In the workshop, participants were asked to read a script in such a manner 
and the audience was asked to evaluate what they heard. In each case the 
person exaggerating his words felt foolish whereas what the audience heard was 
an improved, good sound. The lesson to be learned is that we feel strange when 
exaggerating because we have been taken out of our comfort zone. The truth is, 
our comfort zone involves lazy mouth, whereas the discomfort zone is actually 
where we ought to be speaking. Therefore, the more you practice with an exag¬ 
gerated, articulated sound, the more that sound begins to feel natural and com¬ 
fortable. Practice is the key. 

The fear of exaggerating our words is a fear of going too far and sounding 
unnatural or corny. When practicing, however, the goal is to push to that point 
You may have quite a bit of improvement to make before hitting that limit. How¬ 
ever, it is possible, as in the case of some of the seminar participants, to sound 
clear but also corny. What's the solution? It's certainly not to go backwards and 
drop the good articulation. The solution is to add interesting and natural inflection 
to the clear articulation. 


tk!* 


Develop Varied but Natural Inflection, Along with Energy 
A boring sound can be changed, in most cases by adding energy, varied inflec¬ 
tion, pauses and a smile to one’s voice. Again, participants proved that in a 
matter of moments a positive change can be heard in the voice. Permanent 
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The perfect turntable. 
Killer amps and speakers. 
The highest quality effects 


M M We use double-molded 
m m connectors to afford 
m M ultimate protection and 
m M unmatched strain relief. 
7 W The cable itself is double- 
JT insulated & double-shielded 
M to provide the cleanest signal 
f available by eliminating hum 
and triboelectric noise. 


W Our goal was to create a truly 
M transparent cable to reproduce your 
^ signal without unneccesary filtering or 
equalization. We leave the tonal alteration 
to you. your amp, and your effects. 


All Planet Waves cables come with 
a lifetime warranty. 


These are the last cables 


L you will ever have to buy 


LANE 




i n PO Box 290 • Farmingdale, NY 11735 * www.planet-waves.com 


Planet Waves cables 


are siimply designed for 
superior sound and are 
built to last. 
































...for oil pr disc sleeves and storage Q fl */. 

products’ Order all pr products and Q U 

accessories online and save up to... 0 F f 



Untfieep Hallers Safety-Sleeves 111 Cases llnilieep Binders 

Great promotional ! Poly Sleeves express Lights Secure, 

giveaway Inserls/flividei Cards Stack, 

at any event! Customize. 



uruiiu.univenture.com 
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... everywhere you go 
with E-Z Fold portable 
projection screens from 
THE SCREEN WORKS! 


^ dances 
parties 

p- receptions 
^ special events 


CHICAGO * AMSTERDAM 3 
toll free 800.294.8111 * 

davidh@thescreenworks.com 
www.thescreenworks.com 


change, of course, comes only with continued practice. 

After developing crisp, clear articulation, practice smooth¬ 
ing it out with these techniques. First of all, smile. Not 
constantly; but as much as possible, keep a light, friendly 
sound in your voice by smiling. A smile on the face comes 
through as a pleasant sound in the voice. Be certain to keep 
up your energy. That doesn’t mean raising your volume or 
getting hyper. Energy comes from deep breathing, good 
posture, a smile on the face and a mental attitude that says 
Tm serving my client and having fun doing it.” 

To gain varied inflection, you must practice using vari¬ 
ous vocal tools. If you’re not one of those bubbly, sanguine 
personalities that simply exudes fun, then you have to 
work at it by varying the pace of your sentences, by adding 
upswings in your voice and by pausing at times to make a 
point. A good place to pause, for example, is prior to men¬ 
tioning the name of the newly married couple in your intro¬ 
duction. After the pause, clearly state their names with a bit 
of flare and enthusiasm. Practice this and listen to yourself 
to see what you like and don't like. 

A good way to practice adding the correct amount of 
energy and inflection to your voice, is to video record your¬ 
self in practice. Put all you can into various brief portions of 
your presentation then look at the video and evaluate your¬ 
self. Did you put enough into it? Have you overstepped the 
boundary into the corny zone? Did you sound clear or are 
there words that still need better articulation? With practice 
and evaluation you will soon become much more dynamic 
in your work. 

Develop confidence 

During the workshop, one participant said she felt more 
comfortable in what she was saying in front of the group 
because, in her words, “I practiced." There’s nothing better 
to make us feel more confident and comfortable in front of a 
group than putting in the needed preparation time. Practice 
leads to improvement, which leads to confidence. One con¬ 
cern of the workshop group that did not make the top three 
was fear. When the group was asked what they thought 
was the main cause of fear, the resounding answer was 
not being prepared. Fear greatly diminishes when we have 
practiced what we will say and how our voice will say it. 

Is your voice an asset or liability to your business? 
There’s no reason why you can’t improve the use of your 
voice by banishing lazy mouth and sharpening and energiz¬ 
ing your inflection. Building a better voice is sure to set you 
apart as a true professional who is concerned about every 
aspect of performance. • 

Roy Hanschke is an expert on vocal communication. He has 
distilled his knowledge about how to make a voice compelling into 
a program called Voice Personality. For more information, go to 
www. voicepersonality. com. 


Roy Hanschke's DJ-specific publication. Voice Personality: 
10 Minute Trainer Senes, (with Matt Martindale) is available 
at a variety of online and retail DJ stores, or directly from 
ProDJ Publishing (www.prodjpublishmg.com). 
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’ Music! 

NEW LOCATION! • 

SAM ASH PRO HOLLYWOOD 


7404 Sunset Blud * (3231 874-8205 


The Undisputed Choice for Musicians Since 

1924 ! 

NEW YORK. NY 

SAM ASH PRO, NY 

TAMPA, FL 

COLUMBUS, OH WEST HOLLYWOOD, CA 

1212) 719-2299 

(212)586-1100 

(813) 908-5556 

(614) 436-3919 

(323) 654-4922 

HUNTINGTON STA, NY 

PARAMUS, NJ 

SARASOTA. FL 

LYNDHURST, OH 

NEW HAVEN, CT 

<631)421-9333 

(201) 843-0119 

(941)351-7793 

(440) 446-0850 

(203) 389-0500 

FOREST HILLS, NY 

EOISON, NJ 

CLEARWATER, FL 

WESTMINSTER, CA 

BURBANK, IL 

1718)793-7983 

(732) 572-5595 

(727) 725-8062 

(714) 899-2122 

(708) 499-3485 

WHITE PLAINS. NY 

CHERRY HILL, NJ 

ORLANDO, FL 

ONTARIO MILLS, CA 

BUFFALO GROVE, IL 

(914) 949-8448 

(856) 667-6696 

(407) 599-1222 

(909) 484-3550 

(847)253-3151 

BROOKLYN, NY 

MIAMI LAKES, FL 

PHILADELPHIA, PA 

CERRITOS, CA 

LOMBARD, IL 

(718)951-3888 

(305) 628-3510 

(215) 612-1339 

(562) 468-1107 

(630) 424-0767 

CARLE PLACE, NY 

MARGATE, FL 

KING OF PRUSSIA, PA 

CANOGA PARK, CA 

NASHVILLE. TN 

(516) 333-8700 

(954) 975-3390 

(610) 265-6444 

(818) 709-5650 

(615) 860-7475 
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From rising stars to accomplished vet¬ 
erans, Mobile Beat’s Las Vegas show 
is where professionals go to grow... 

Photography by James Gammell and D.P Walsh 

L AS VEGAS, NV-—Once again the Mobile Beat DJ Show and 

Conference at the Tropicana Hotel and Casino in Las Vegas 
has proven to be the place where professional DJs of all kinds 
assemble each year to fuel up with new gear, new ideas, and 
new relationships. With DJs in attendance from all over the US and Canada 
and beyond, the hopping exhibit floor and packed seminar rooms testified to 
Mobile Beat's place as the premiere show for working, business-minded DJs 
who are focused on finding the latest DJ technology and cutting-edge ideas 
for growing their companies. 

There was a positive spirit of fun in the air this year at the Trap. The 
DJs in attendance all seemed focused on having a great time while they 
were buying, learning, and networking as much as possible. Although there 
was some concern because of the winter storm that hit the East Coast as the 
show was starting, this act of nature did not noticeably impact the show. In 
fact, some DJs from New Jersey were so determined to get to the Mobile 
Beat DJ Show that they slept in the airport! (See sidebar, page 40.) 

Repeat attendees know that Mobile Beat's evening parties provide 
more that just excitement and entertainment they incorporate more valu¬ 
able learning into the program. The DJ Ail Stars party was packed once 
again, with a dance floor full of DJs eager to learn new moves from their 
peers on stage, not to mention a generous spread of great food and drink. 
Judging from the huge crowd at the following night's karaoke party, the 
sing-along obsession is also alive and well and an important part of the 
entertainment mix for many DJs. 
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Seminar Surprises 

It's a balancing act that the Mobile Beat show always seems to perform 
well—programming a mix of basic info for new DJs along with advanced 
techniques for returning veterans. This time around, voice coach Roy Ilan- 
schke presented the surprise-hit sessions. His seminars provided DJs with 
practical techniques for improving their gigs and sales b\ honing their vocal 
skills. (See page 32 fora small taste of Hanschkc's techniques.) 

The learning sessions covered everything from basic business practices 
and performance skills, to specific music genres, new game approaches, and 
in-depth tech issues. A number of sponsored workshops cov ered hardware, 
software, video and Web promotion, as well. 

Exhilarating Exhibits 

The Tropicana’s Pavilion exhibition area was packed with everything that 
serious DJs need to put on their best shows, from compact discs to cases, 
party props to powered speakers, mics to mixers...you get the idea. 

There are always cutting-edge products to be found in action on Mobile 
Beat’s exhibit floor. Highlights of this show included NlightN tlat panel 
speakers, providing DJs a new option for mobility and professional appear¬ 
ance (see It's Hot, page 16), as w ell as a new generation of CD players from 
Numark. Gemini and American Audio. See page 81 of this issue for a review 
of another interesting product seen at the show: the all-in-one Harmony™ 
Karaoke Microphone, bach year, there seem to be a few more DJ perfor¬ 
mance and business software companies on hand, indicating the increasing 
e-savvy of the DJ profession. 

If you're wondering where to go to find all the tools and techniques you need 
to be a serious member of the DJ profession, and where you can network 
with like-minded performers, look no further than the Mobile Beat DJ Show' 
and Conference. Next stop, Orlando, Florida! 



Sensational Gear Giveaway 




A major highlight on the exhibit floor was the Sensational 
Gear Giveaway. Blazin' Entertainment of Cleveland. Oil 
was the lucky recipient of the incredible grand prize pack¬ 
age, totaling over Si 2.000 in sound, light and v ideo gear. 
At the last minute, Allan Ferguson (at left in the picture) 
went to the drawing, while company owner Doug Miller 
was actually getting ready to leave the show I ucky for 
them, Allan decided to pop in! Numerous individual win¬ 
ners also took home prizes. 

Thanks to the sponsors: American Audio, Chauvct, 
Community, Electro-Voice, Grundorf. Kordex. Pcavcy, 
Pioneer. Promo Only, QSC, Ranc, The Screen Works, and 
Stanton. 
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What the Pros Had to Say... 




ductions, Cranston, RJ 


Great show! The seminars I attended 
were full of valuable information. See 

! -Jack Lillian, Music 


you next year 
Mania, Santa Clarita, ( A 


THANK YOU for yet another GREAT 
SHOW in Las Vegas, We always look 
forward to this event. Keep up the good 
work. WE REALLY DO APPRECIATE 
IT!!! -DJ Jeff Nelson, Unforgettable 
Entertainment. Gilbert. AZ 


The show was as great as always and I’ll 
be back for the next one! -Kitn Torrance, 
Diamond Sound, Edmonton, AB, Canada 


We wanted to take a moment to congratu¬ 
late you on a successful, informative and 
entertaining DJ conference in Las Vegas. 
We are already looking forward to next 
year. Again, thank you for all the hard 
work you've put into making the confer¬ 
ence a success. Cindy Ormond & Roger 
Yager. Ormond Entertainment, Syracuse, 
NY 


valuable 
iina into 


merit 


H onoring the best and bright¬ 
est in the DJ profession, the 
American DJ Awards were 
presented on the evening before the 
Mobile Beat show’s official start. After 
an exciting night till l of great perfor- 
sound, lighting, and video, 
and v oting, the $5,000 Entertainer of 
the Year award went to Sean I ee of 
J&M Entertainment in NewtudI, Cali¬ 
fornia. The complete list of winners 
looked like this: 


(Michael Butler Award) 


mances 


DJ - DJ Dr. 
lost-Vicki 


Thanks for another great Vegas DJ 
Show...This year was full of new ideas! 
Mike Marrocco, Mtke Marrocco Pro- 
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M PRODUCT OF TBS W! 

• AMERICAN DISC JOCKEY AWARDS 

"The quantity and quality of the sound 
from these speakers is outstanding...you 
could definitely say B-52 dropped the bass 
bomb on the party . " 

• MOBILE BEAT MAGAZINE 


"This system has the right combination of 
portability, flexibility f and righteous, 
earth-trembling booty-shakin' tone to make 
for a sound investment ." 

- GIG MAGAZINE 

"The powered subwoofer market has a lot 
of contenders in this division and the 
ACT-18 looks to be the 81 contender for 
undisputed champion! n 

• BOB DIETRICH. PRODJ COM 


"We heard the ACT-18 and ACT-18S with two 
top units and ha ve to say that the results were 
trouser flapping ." 

- S0NICSTATE.COM 





THIS IS THE DIGITAL AMPLIFIER. 

IT WEIGHS 6 LBS AND PUTS OUT 1200 WATTS RMS AND IT 


REALL YDOES KICK ASS * 



WE WOULD HAVE SPENT MORE MONEY ON THIS AD - BUT WE USED IT ALL TO R&D THE 
BEST ACTIVE 18" SUBWOOFER ON THE PLANET. 


TO LEARN MORE LOG-ON TO WWW.B-52PRO.COM or call 800-344-4384 



^ Are we allowed lo soy ass in a professional ad? 

*' The ACM 8 (active sub) has enough power to run the ACT-18S [passive sub). How cool is that? 

" 1200-watt RMS Digital Amplifier has a built-in electronic crossover, compressor / limiter and runs on less electricity than your toaster 
M “ The street price for BOTH the ACM 8 & ACT-18S is only $1499 ... bet keep that I: ysurse!! ... OK, yes c:r. tc!! ssc :!h:: ptnzz, bv!! 
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This n 0 looyler 


I guess reverse psychology really does work! You guys told everybody. Woohoo!! 
























Winter Odyssey 


y’s 



Mike Walter, owner of Elite 
Entertainment of New Jersey, was 
supposed to he bringing his crew 
of DJs to the show and was also 
scheduled to present a seminar. 
Little did he know that the snow 
and Northeastern travel snags of 
the “President’s Day Storm ' of 
2003 lay in their path, for a full 
account of Elite Entertainment’s 
harrowing st niggle to gel to Las 
Vegas, go to www.mobilebcat.com 



Get the best 
of both worlds 
at Mobile Beat 
Orlando 


Having just recently camped out at the Radisson in Orlando, I 
can say, without hesitation, it’s probably the coolest place on 
Ihe planet for a DJ Show. Here's why: 

• Top-Notch facility: Your hotel room*, the exhibit hall and 
seminars are all in one place: the Radisson Orlando. Like all 
Radissons, this is a top-of-theline, business-class facility. I he 
facility features large, well-designed rooms, easy access and 
plenty of free parking. A variety of shops, restaurants, a large 
pool, game room and exercise facilities are all right on-site. 
(*A limited number of rooms are reserv ed for the show at a 
special Mobile Beat rate of $89 per mght,.,but you must call 
800-327-2110 before June 6!) 


• The Convention Center Connecting to the hotel, it’s expan¬ 
sive with high 119') ceilings. The registration area leads 
right to the large and comfortable seminar rooms, which 
arc just a few steps from the exhibit hall. Need a dose of 
Florida sun? The pool is right outside next to a palm-lined 
courtyard...perfect for networking and sharing ideas. 


• Location, Location, Location: [['you’re thinking of bring¬ 
ing the family, the Radisson Orlando simply can t be beat. 
Universal Studios and City Walk are within walking distance, 
as are several fine restaurants. Pointe Orlando, I he Mercado, 

m 

Wet 1 N Wild, Sen World, The Holy I mid Experience and 
other attractions are nearby, Disney and MGM arc a short 
drive down the interstate. If you’re a NASCAR fan, it's only 
an houi s drive to the Daytona Speedway and the Pepsi 400 
(July 5,2003). 


* Program for Pros: As for the Mobile Beat show itself look 
forward to a tangy mix of seminars designed to help you grow 
your business as well as your entertainment skills. As of press 
time, confirmed sessions will include encore performances 
of two of the most talked about presentations at Vegas 2003: 
Randy Bartlett’s “The 1% Solution" and Scott Faver’s “The 
Game Master" On Tuesday and Wednesday afternoon, the 
exhibit hall will be bustling with demos of the latest DJ gear, 
introductions of new products and a variety of workshops 
designed to help you identify and deal with any problems that 
may be holding back the growth of your company New hall 
hours will maximize your ability to take in the seminars as 
wet! as see the floor. 

* Special Surprises: 

Past Mobile Beat DJ 
Shows have attracted 
such celebrities as 
MC Hammer, Bob 
Carlisle and Jeff Cook 
(of Alabama). This 
summer's event will 
be no different, with 
scheduled appearances by Janice-Marie of A Taste of Honey 
and others. In addition, the Mobile Beat Orlando Show will 
feature possibly the hottest nighttime events ever, kicking off 
with a poolside welcome reception on Sunday, and the now- 
famous DJ All Star presentation on Monday. Stay tuned to 

w ww.mohiteheat.com for updates on show events. And start 
packing—well see you at the end of June! -R. A. Lindquist 
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H&F Technologies, Incorporated 

650 FiinnAvenue, Moorpark, CA 93021 

Tel: (800)661-8069, (805)523-2759, Fax: (805)523-2021 



Website: www.audio2000s.com 
E-Mait: saies@audio2000s.com 














Vegas show attracts 

professionals from all over 


This was the first trip to the 
Mobile Beat Conference 
for Chrissy Jett from Emer¬ 
ald Forest Productions in 
Mount Vernon, Washington. 
One of the things that stood 
out for her was this slogan 
from one of the seminars: 
"We have real jobs and 
we are real professionals." 
She sees the value of DJs 
working together. "Pay 
attention in the seminars 
but the networking is really 
important...Take notes and 
mingle." 


David Smith said, “We 
got a lot out of the semi¬ 
nars on the first day.” He 
loaded up with ideas for 
new games, positioning 
his company in the market, 
and tips and tricks for Web 
sites to take back to Cool 
Sounds in Long Beach, 
California. This was his 
first Mobile Beat Confer¬ 
ence and he summed it up 
in three words: “We love 
it.’ Smith also brought sev¬ 
eral members of his staff 
with him to soak up the 
experience as well. 




How far would you go to attend 
a Mobile Beat DJ Show? If 
you're Derek Pengelly and 
Carol Maughan the answer is 
"across the pond." The couple, 
hailing from Ellesmereport, 

England, made their second 
pilgrimage to the Confer¬ 
ence. While Pengelly had his 
doubts about the relevance of 
the information to merry old 
England’s wedding market, he 
found that the information was 
"spot on.” “Even though we speak the same language, our 
cultures are quite different." He's gone so far as to import a bit 
of American culture, in the form of inflatable guitars and such 
to use at his wedding functions. Do they let collapsible limbo 
sticks through customs? 



How much value does the Mobile 
Beat DJ Conference have to 
James Gammell from Rocky 
Mountain Sound in Salt Lake City, 
Utah? The only reason he’s ever 
missed one is because he was 
getting married. (Not in Vegas? 

At the show?) Gammell spent 
most of the show snapping digital 
pictures of his fellow attendees. 
(These were uploaded to the Web 
at www.partypics.com and made 
available to order: he has added 
this service to his DJ business.) 
While not clicking the shutter button, Gammell was able to 
glean enough information from the seminars to find areas of 
interest for his company's training programs. 

What do you do 
when there's snow 
on the ground? 

If you're Randy 
Angermeier from 
Soundwave Music in 
Henry, South Dakota 
you head to Vegas 
for the warm climate 
and hot topics at 
Mobile Beat’s semi¬ 
nars. "Every year 
I’ve been here it’s 
been growing, get¬ 
ting a lot larger. It's a great way to spend your time in Febru¬ 
ary, especially if you’re from the Midwest and it's snowing.” 
Angermeier loves the exhibits: “I can hardly wait ‘til they open 
the doors." 
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After a few years 
break, Robb 
Johnson, the 
Music Man, from 
Fargo, North 
Dakota has 
returned. “The 
seminars are a lot 
better than five 
years ago,” said 
Johnson. “It's well 
worth [attending]. 

I promote it to the 
DJs in my area— 
it's easily worth the money you spend to get here. Coming 
here has definitely increased my profits and helped me do a 
better job at what I do.” 

“I’m in awe...l'm 
just wowed," 
said Robbie 
Britton, of 
EA Mobile in 
Greenville, Ten¬ 
nessee, after 
his first experi¬ 
ence at the 
Mobile Beat DJ 
Show. He runs 
an interesting 
company, con¬ 
sidering himself 

a single-op but offering a wide variety of carnival-style games. 
While doing a fundraiser, he noticed some of the other items 
at the show and decided to invest in those. He's become a 
master at coordinating games and interaction. Summing up his 
approach, he said, “Everything out there is a tool." Next on the 
list to purchase? A mechanical bull. 




I’ve learned all 
kinds of stuff. 

I've been to the 
karaoke guy. I’ve 
been to the music 
guy. Every time 
we come we learn 
more and more 
and more," said 
Rose Estrada from 
DJ and Karaoke 
Entertainment in 
Houston, Texas. 
She was celebrat¬ 
ing her second trip 
to the Mobile Beat Conference. "Plus we're in Vegas!" Estrada 
has recently expanded her operation and is now a multi-op. 



“If you're a professional Mobile 
DJ and you’d like to sharpen your 
axe and go to the next level, I d 
recommend you come to a Mobile 
Beat show," said Stephen Moore 
from Ed Lee Music in Vancouver, 
BC, Canada, at his fourth Mobile 
Beat Conference. While Moore is 
celebrating 22 years in business, 
he says he learns from DJs with 
as few as two years' experience, 
as well as other veterans like him¬ 
self. “Networking always helps; 
it’s assisted me in getting a better 
rate with my services, in becoming a better entertainer and in 
my relationship with my clients. There’s all kinds of information 
here" 


Joe Martin, from Sunset 
Coast DJ Service in 
Phoenix, Arizona has cer¬ 
tainly seen hts share; six 
Mobile Beat Conferences. 
His tactic? “Get around 
like-minded people and 
people who are going 
places, I always come 
to learn—you can never 
learn enough." Martin has 
an interesting life, in that 
he works winters in Phoe¬ 
nix but in summer he sets 
up shop in Michigan. You 
could definitely say Joe 
Martin gets around. 





Harmonic 
Convergence of 
Joe Martins 


Speaking of Joe 
Martin, observers 
in Vegas might 
have noticed the 



iVjVw. - rare occurrence 

/li at the show: three 

M 4 of a kind — Joe 

Wty Martin from Phoe- 

^Ppp nix (mentioned 

1 above); muttiple 

American DJ Award-winner "Mad" Joe Martin of All Star Disc 
Jockeys, Wichita Falls Texas; and Joe Martin of Celebration 
Entertainment, Overland Park, Kansas. 
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Do you have what it takes to 
play in the big leagues? 
Flexibility, stamina and organi¬ 
zation are the keys to 


A t one of Dance Express’ January gigs, I received 
a very unusual gift from a satisfied client: a base¬ 
ball—autographed by 14 former major league 
baseball players, including three Cy Young Award win¬ 
ners. 

As you might discern, the gig was not a wedding 
reception, corporate promotion, anniversary celebration 
or birthday party. Welcome to fantasy camp. 

Baseball fantasy camp: where grown men and 
women are given the opportunity to spend a week in the 
pleasant Arizona or Florida sun indulging their passion for 
baseball by living the life of a major league player—in this 
case, a San Francisco Giant. 


Ultimate Road Trip 

So, what does a mobile disc jockey do while 96 campers, 
16 former major league baseball players, and a multi¬ 
tasking staff complete with trainers, a photographer, a 
videographer, a newsletter writer and clubhouse person¬ 
nel come together to live out The Natural for seven days? 

The short answer: quite a bit The long answer: 
engage in ample preparation, efficient organization and 
supple execution to enhance the major-league experi¬ 
ence of the campers. 

Over the course of the seven-day camp, held mostly 
at Scottsdale, Arizona's Indian Schools Complex, my 
partner for the week, Rob Weber, and I provided music, 
announcements and sound engineering for nine baseball 
games, five Kangaroo Courts, two bull sessions, five 
lunch periods and two dinners. Overall, 20 set-ups and 
teardowns in seven days! Plus, we drove from the Bay 
Area to Arizona and back. 

While the days, split amongst numerous events, 
were often long and the physical and logistic challenges 
frequently involved quick and efficient movements, the 
memories from a week of fun, humor, hard work, new 
friendships, professional appreciation and baseball are 
priceless. Oh, yes, we were paid well, housed in wonder¬ 
ful accommodations, fed numerous times and treated 
extremely well by promoter Rob Andrews (former second 
baseman for the Giants and Houston Astros) and his 
staff. 


winning at complex, unique 
gigs like this one 


In the On-Deck Circle 

Unlike most Mobile DJ engagements, for the majority 
of our fantasy camp events we were in the background. 
During the morning Kangaroo Courts, where the campers 
and the pros were ‘'tried" by a jury of pros in a humorous, 
bonding, free-wheeling court of the diamond, we provided 
a microphone for the ‘‘judge’’—the inimitable Dave “Tuna" 
Heaverlo, a former relief pitcher for the Giants, Oakland 
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Athletics and Seattle Mariners—and 
a wireless microphone for the indicted 
campers and pros to plead their 
cases, if they dared. 

At the opening night meet-and- 
greet event, we provided a micro¬ 
phone for pro introductions and host 
remarks, in addition to a wireless 
mic for the campers to use as they 
explained why they had journeyed 
to Scottsdale. At the closing dinner 
on Saturday evening, we played soft 
background music, sound bites during 
the awards ceremony, and furnished 
a microphone for the presentation. 

At the bull sessions, which offered 
the campers opportunities to take 
photographs with the pros, obtain 
autographs and/or ask questions, we 
featured two wireless microphones for 
the campers and two wired mics for 
the panel. 

And, at lunch between games 
during the week, we set up a system 
on the balcony of the school complex 
and coerced one of the staff to switch 
on a programmed CD during the 75- 
minute lunch break while Rob and I 
worked at Scottsdale Stadium. 

Take Me Out to the Ball Games 

At the games in the marvelous 8,000- 
seat park, we increased our visibility 
as we helped generate a major league 
ballpark atmosphere with player 
introductions, upbeat music selec¬ 
tions between half innings, occasional 
comedic bits {‘Today's paid atten¬ 
dance is 12. We'll have their names 
and addresses for you shortly. ’), 
and sound bites (i.e., organ blasts, 
charges, flourishes) after a great play 
or when a batter approached the plate, 
all to further enhance the fantasy 
experience. 

We performed at nine ball games 
from Monday through Saturday, 
including the camp championship 
game on Friday afternoon and the 24- 
inning pros-versus-campers marathon 
(each of the eight camp teams played 
three innings against the pros) on Sat¬ 
urday. 

Frankly, the quality of the game 














While the days, split amongst numerous events , were 
often long and the physical and logistic challenges 
frequently involved quick and efficient movements, 
the memories from a week of fun, humor, hard work, 
new friendships, professional appreciation and base - 
ball are priceless. 


experience and our presence at camp 
would not have been possible with¬ 
out the initiative and creativity of the 
late Paul Roman. After retiring from 
a career in the Silicon Valley, Paul 
started his own DJ company, Music 
My Way. A huge fan and active player, 
he aggressively pursued the baseball 
market and composed a proposal 
based on his previous experience as a 
camper to offer music and sound engi¬ 
neering services at camp. Andrews 
liked the idea and hired Paul and Rob 
Weber to perform those services in 
2002. 

Paul created comedy bits, gath¬ 
ered a trove of sound bites from 
the public domain and from broad¬ 
casts (we leveraged that material 
extensively at our games this year), 
and worked through the sometimes 
challenging logistics of the multiple 
locations in Scottsdale. He also con¬ 
tributed to the DJ profession at large 


through his ethics, professionalism, 
and passion. His unfortunate passing 
last summer opened the opportunity 
for me to try to fill his big shoes. 

In the Clubhouse 

Since we occasionally maintained 
two set-ups, we brought eight speak¬ 
ers, two complete systems (a smaller 
board for Kangaroo Court and lunches 
at Indian School and a larger rig for 
Scottsdale Stadium—both plug-and- 
play set-ups), a mic mixer, several 
microphones, back-up equipment, a 
bit of music, a hand truck, and, most 
importantly, open minds, flexible per¬ 
sonalities, creativity—and a love of 
baseball. 

What did we get? Well, besides 
wonderful memories of a remarkable 
gig to last a lifetime and expressions 
of satisfaction from the organizers, 
numerous staff and many of the camp¬ 
ers, we got a baseball—autographed.* 


Finding Your Way to Camp 

Looking for a way to enhance your business during a typically slow time 
of year? Love baseball and the challenge of a unique gig? 24 of the 30 
major league baseball teams support or offer fantasy camps with the 
majority of them occurring in January or February and either in Florida or 
Arizona. Sound engineering and game services might be a valuable aug¬ 
mentation to the camp experience. 

For a more complete list, visit http://www.hihard1 .com/ 
bascampcaiandar.html-ssi fora fantasy camp calendar. 
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The DJ Tip Jar: 



Are you jarri 


eople 


Always curious about the competition, I 
wandered over to chat with him. After looking his 
system over. I noticed that he had an empty wine 
glass with a few dollar bills folded inside. I asked 
him if he or one of the guests had placed the tip 
jar there. He replied that he had put it there and he 
didn’t have any problem using it, as the bartenders 
also had their tip jars out. 

Respect Yourself 

I think this DJ crossed a line. How many times 
have we Mobile DJs expressed that we are trying 
to elevate ourselves from the other help at an 
occasion? Often we vent our frustration when we 
are perceived as being on par with the wait staff 
or janitors. We know we add a significant positive 
element to any occasion and we don’t like being 
lumped in with all the other miscellaneous helpers. 

So why was this disc jockey lowering himself 
to the status of a hired hand by using a tip jar? His 
answer to this question was that he works hard 
each night too, and that he deserves a little extra. 
He was very adamant about the ability of the client 
and guests to tip the bartenders, waitpersons, etc., 
and that he should also be on that gravy train. 

I knew I couldn’t ask him what he was really 
making that evening but judging from his appear¬ 
ance, equipment and presence in the area, he 
wasn’t doing that poorly. I did ask him if he felt he 
was underpaid as a mobile disc jockey. He sort of 
hesitated but still felt that he was correct in beg¬ 
ging for tips. 


away from perceiving you 
as a professional? 

I had just finished performing at a 
large facility with multiple banquet 
rooms. After packing everything 
away, I went back to my area to see if 
I’d forgotten anything. As I was leaving, 

I heard the sounds of another Mobile DJ 
in an adjoining room. 


DJ Wage Calculator 

Here’s the problem. A bartender, waitperson or bus 
person typically gets near or just under minimum 
wage. That person is an employee of a facility— 
most definitely not the owner. An eight-hour shift 
would gross him or her approximately $50 to $60. 
Tips are an important element of hospitality work¬ 
ers’ financial well being since their wage structure 
generally includes a certain amount of tip income. 
Performance and attitudes towards customers 
directly affect their income, 

Mobile DJs have a totally different business 
relationship with the client. We are not paid a wage 
per se, i.e., an amount that is to be multiplied by a 
40-hour week to result in a weekly gross. We are 
paid by the duration of the performance. Can you 
imagine a 40-hour week at your hourly rate per 
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Our primary purpose is to play 
music. We should not need to be 
motivated by tips to play a certain 


request. It is expected that we 

play requests . 



performance? If you make $400 for a 4 hour gig, that could 
be projected to a $208,000 yearly salary. I don’t think so. 

We offer a high-quality service that focuses its value 
into the duration of the performance. Of course I realize 
that there is a lot of additional work done beforehand that 
culminates in the performance, but we really are judged 
only by the cost of the performance. Every other expense 
is typically hidden from the client as the cost of doing busi¬ 
ness. 

So when we are standing at our equipment during an 
affair, we are earning 10 to 15 times or more per hour than 
the rest of the staff. To try to extract a few extra dollars for 
basically doing what we are expected to do is ridiculous. 
Think about it. How much could you really expect to get 
with a tip jar? $10, $15 or maybe even $20? Should you 


jeopardize your reputation by trying to scrape an extra $20 
from the client’s guests on top of the $400 you might be 
getting from the client? 

Gratuitous Solicitation 

You also run the risk of implying that the guests need to 
purchase a request from you. This runs 100% contrary to 
the concept of a Mobile DJ. Our primary purpose is to play 
music. We should not need to be motivated by tips to play a 
certain request. It is expected that we play requests. 

An additional observation: I’ve heard resentment from 
the restaurant staff when outsiders (bands, solo musi¬ 
cians, DJs, etc.) put out a tip jar. They feel that any tips 
that go there are tips that won't find their way to them. Do 
you really need to create such a bad image with even one 
person, no matter what his or her role is? 

To solicit tips from the guests at an affair should be 
beneath the dignity of a professional Mobile DJ. On the 
other hand, if the client offers you additional money at 
the conclusion, then it’s a different matter. This should be 
considered a bonus and probably is the client’s way of 
saying that you provided a product of higher value than 
originally expressed. It should be received graciously and 
not debated. In fact, it would probably amount to a lot more 
than trying to extort a dollar from each of the guests. • 


YOU CAN’T IGNORE IT ANYMORE ! 

You’ve got an important decision to make 

for your professional future! 

INSURANCE PROTECTION IS A MUST FOR THE 

PROFESSIONAL ENTERTAINER ! 

Protect your 

BUSINESS, FAMILY, HOME, EQUIPMENT & MUSIC 

and enjoy all the other benefits membership has to offer! 



THE NATIONAL ASSOCIATION OF MOBILE ENTERTAINERS 

N.A.M.E. 

The largest association for professional mobile entertainers 
in the United States offers insurance and much more 

CALL TODAY FOR INFORMATION 
800 - 434-8274 - 215 - 658-1193 
www.djkj.com - name@djkj.com 
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Movies Aren't The Only Place Classics Are Born 

Introducing S.A.M., a Stand-Alone Monitor system that 
will make your mobile karaoke or permanent stage 
show an event they'll remember. 

k 


Model Shown: 

#SAM0001 

(Monitor Sold Separately) 




Add S.A.M. to your production crew and the great 
reviews will just keep coming...from opening night 
all the way through the final performance. 


S.A.M. is only 36 inches tall and features: 

• Full Range Speaker System Offering 
Ultra-Low Subwoofer for real Thump, 

Crystal Smooth Mids, and Soaring highs 

• Galaxy Ferro Fluid Driver 

• 146 Watts of Powerful, High-energy Sound 

• Easy Setup and Disassembly 

• Requires minimum floor space 

• Heavy Duty Construction 


S.A.M. is the latest member of Roadhouse Products 
of Beavercreek's family of music accessories. 


To learn more about S.A.M. and 
receive a FREE product brochure 
Call Toll-Free 1-866-431-5535 
email: roadhousepro@aol.com 


Play It Again S.A. M. 


II 


Roadhouse Products of Beavercreek, 1520 Marsetta Drive, P.O. Box 340823, Beavercreek, OH 45432 























low to avoid being just 
another face in the crowd 


E ffective wedding marketing with a service focus requires 
identifying the unique services, features, benefits, talents, 
skills mu! ideas that set you apart from your competition. It 
is vital that you know this information when preparing to position 
yourself in the wedding entertainment marketplace. Some may say. 
“But I just bring speakers and a microphone and music just like 
everybody else." If you market yourself just like every other Mobile 
|)J in your market and your marketing materials convey the same 
general selling points as the majority ol DJs in your area, then your 
prospects will shop around for the cheapest price like they would 
with any other commodity. 

So what sets you apart? What makes your services better or dif¬ 
ferent, compared to the majority of other services in your region? 

Determining Differences 

I t is very common for wedding DJs to assume dial we are all the 
same because, for the most part, wc all do the same things. Wc 
all do a grand entrance for the wedding party, wc all introduce the 
toasts, we all announce the first dance and we have all played “The 
Chicken Dance.” 

I’ve come to believe that as we achieve a certain level of profes¬ 
sionalism m our service and performance, the next logical step for 
attracting quality clients is differentiation. Once you have identified 
the things most wedding DJs do that are the same, you need to find 
ways to do those same things differently. It's not what we do but how 
we do it that will set us apart. 

The following are some questions to help you identify and 
develop your unique service and performance attributes so you can 
market yoursell based on the unique services that you may already 
provide: 

Do you provide additional services for your clients that most 

9 

Mobile DJs are not aware of or 
are not currently providing? 

I've spoken with DJs who Once you 

offer to help create the com- IlcIVG iddltli*" 
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Once you 
have identi¬ 
fied the things 
most wedding 
DJs do that 
are the same, 
you need to 
find ways to 
do those same 
thi ngs d iffer- 
ently. 


























600 East 156th Street Bronx N.Y. 10455 Tet 718.292.5972 Fax 718.292.7976 www.gemsound.com 
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Do you have any creative ideas for making your weddings more 
fun? Just about everyone has seen the “YMCA” skit with props 
and hats, but I’ve seen performers who were able to add their own 
creative twist to this common interaction causing it to appear com¬ 
pletely original. Do you let the guests completely mellow out during 
dinner, or do you throw in the occasional table interaction in order to 
add a little more energy to the room? 

Make a list of all of the services you currently provide and then 
eliminate the services that arc regularly provided by the majority of 
Mobile DJs in your market from that list. Whatever is left over are 
the unique services you provide for your clients. Also make a list of 
your specialized talents and skills and then cross off the ones that arc 
redundant in your area. 

Finally, write down a detailed list of the unique and creative 
ideas that you can offer to your clients for creating a fun and memo¬ 
rable atmosphere at their receptions. Any of the ideas that you have 
listed that are common and done frequently by many other DJs in 
your market should be removed from your list. 

Once you have completed these lists you should see one of three 
results: 

1: You have a plethora of creative ideas and unique selling 
points that already set you apart from the majority of your 
competitors. 

2: You have a limited number of unique selling points. 

3: You have nothing that is setting you apart as creative 
and different. 
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Building Your # \ 

Repertoire J \ 

If you found yourself in category 1, you are ready to begin market¬ 
ing yourself as a unique service. Pick one of your unique points 
and make it a centerpiece in your new service-focused marketing 
campaign. 

If you found yourself in categories 2 or 3, trust me w hen I say 
you are not alone. Hut now that you've identified this problem, 
here are some tips for developing your own unique selling points. 

First, before you do anything else, make a decision to avoid 
copying other DJs and their routines. In order to identify and 
effectively market yourself as truly unique, you should be focusing 
on new and creative ideas rather than imitating what you've seen 
others do. 

Next, survey your clients and find out what they perceived 
about you and your services that was unique and creative. You 
might be surprised at their answers. One of the common compli¬ 
ments I have received over the years from my clients was praise for 
my organizational skills and abilities. Many of them have described 
me as analytical (of course my wife describes me as just the first 
four letters), so my natural tendency towards organizing and 
arranging things in an orderly format has become one of my stron¬ 
ger, unique selling points. 

Finally, brainstorm some creative ideas with another like- 
minded DJ. Many people who have attended or watched the video 
of Randy Bartlett’s 1% Solution workshop have found themselves 
inspired with new ideas and concepts for improving their perfor¬ 
mances. That same creativity happens when you share ideas with 
other performers. I would highly recommend taking a performance- 
oriented class, or joining a local association chapter that features 
educational content. 

Once your unique and creative services, talents, skills and 
ideas are built up to an acceptable level, choose your best and most 
unique selling points and then incorporate them into your new, 
more effective marketing materials! 


Coining up next time: a look at how to sell your clients some¬ 
thing they can’t see...your service. 

Peter Merry has owned and operated Last Dance Fntertninment out of Southern 
California for over 8 years. He is currently the President of the American Disc 
Jockey Association and has been a regular seminar contributor at Motile Beat 
DJ Shows in Las Vegas, Cleveland and Chicago. For more information, go to 
www PeterMerry.com. 
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Experience 

BBE High Definition Sound 
at your local BBE dealer 

and at: 

www.bbesound.com 

Look for BBE High Definition Sound in TV and audio 
products from Alpine, Panasonic, Sony, JVC, Pioneer. 
Hitachi and other fine manufacturers. 


using BBE Sonic Maximizer units 
for years in creating and performing my music. 
In the studio, I've found they're the best way to 
bring vocals and samples out of the mix. These 
sounds will jump out of the speakers and be 
right there in front of my eyes! In live 
performance, I put the full mix through the Sonic 
Maximizer to make the sound come to life.” 

-Aphrodite 


WWW 


BBE Sound, Inc. 


CURRENT ALBUM 

Aftershock on V2 Records 


AVAILABLE APRIL 2003 

Urban Junglist on Spun Records 


5381 Production Drive, Huntington Beach, CA 92549 


Experience Aphrodite at: www.djaphrodite.com 








Hard Dance Music Architect 

Studio master stays in touch 
with the dance floor pulse 

By Dan Walsh 

C ome with me and take a step or two outside 
your musical comfort zone. Our companion 
is Omar Santana, the producer and DJ that 
URB magazine dubbed "The Undisputed Godfather 
of American Hardcore.’’ Among his remix credits are 
tracks from Janet Jackson, Public Enemy and the 
Rolling Stones. He is a star on both the American 
and European rave scenes and he has a new col¬ 
lection of smoking grooves out on his own H20H 
Recordings (www.h2ohrecordings.com), Hardcore for 
the Headstrong: The Epiphany. 

Hardcore is not something you'll find at most 
weddings, but it is certainly on the radar screens of 
young dance crowds. For the uninitiated, the general 
style involves a fast, pounding beat layered with 
crunchy samples, noise, effects, and heavily treated 
vocals. Beats-per-minute are upwards of 180. Sub¬ 
genres like terrorcore and gabber approach 200-BPM 
territory. 

Back to the Core of Dance 

Recently, Santana felt a need to touch base with a 
more easily danceable BPM realm. A bit slower than 
traditional hardcore, "newstyle," as it’s called, turns 
the heat down just a few notches to around 155 
BPM—just right for the rave crowd. “You remember 
the hard house stuff? It’s in that tempo...with just a bit 
harder kicks, but you know, with really cool riffs and 
samples...and stuff like that,” says Santana. 

The busy producer/DJ has also recently contrib¬ 
uted a very dance-friendly version of New Order's 
“Bizarre Love Triangle” to a compilation of pop cover 
tunes with pumped-up beats, Eighties in the House 
(Topaz Records, www.topaz-records.com). 

The Man Behind the Music 

Omar Santana (no relation to the guitar hero) took an 
unexpected route to his current position as an elite 
performing DJ/dance music producer. Growing up in 
Queens, New York during the 70s and '80s, he says, 
“DJs were everywhere...with those old Technics B- 
100 belt-drive turntables...My dad hooked me up with 
a pair of 1200s for my 14th birthday. I started DJing 
at block parties...just having fun." 
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He put in a short time with 
a breakdancing crew but never 
caught the scratch DJing bug. 

“I said, ‘This is fun but! want 
to get into producing some 
of these types of tracks.'" An 
engineer that he met at a block 
party liked his mixing and soon 
he was learning the ropes in 
the studio. It was only later that 
he found himself in front of the 
big crowds. “I did everything 
the complete opposite...I got 
into producing dance records, 
and then later on people started 
asking me, ‘Hey can you DJ 
some of these records?’...and 
t was like, ‘Uh, yeah, I guess.’” 
Getting paid to play his own 
records was the icing on the 
cake. 

Thrown into the Rave 

Stylistically, Santana went down 
the hard house road, which 
led him into hardcore. It also 
brought him to the stardom 
he now enjoys. Europe’s rave 
scene welcomed him first. He 
recalls being flown to Amster¬ 
dam to DJ his first big rave 
about eight years ago; unaware 
of the popularity his records 
had already achieved across 
the pond, he was skeptical: 
"They’re gonna fly me all the 
way there—just to play a party?” 
Seeing the size of the venue—a 
hockey arena—he still couldn't 
believe the promoters when 
they assured him that it would 
be full for his show. His 1:30 AM 
slot finally rolled around: "I get 
on the stage—and there’s like 
10,000 people!” Essentially San¬ 
tana got thrown into DJing, sink 
or swim. Interestingly, after that 
experience, he usually doesn't 
get nervous at gigs. Go figure. 

Reaching the People 

Because of his dual personas— 
behind the scenes in the studio 
and out in front of the dancing 
masses, Santana has devel¬ 
oped a deep understanding of 
how people react to his music. “I 


just view it as if you’re DJing 
for your friends... just buggin’ 
out with the crowd." He 
interacts with the audience, 
feeling the energy flowing 
back and forth, all the while 
tweaking the mix, throwing in 
crazy stops and breaks, and 
even working the mic. 

While many rave DJs 
savor their roles as seri¬ 
ous mixologists and treat 
the mixing console like 
some kind of hermetically 
sealed musical science lab. 
Santana would rather com¬ 
municate directly with the 
people. “I’m not ‘Mr. Quiet’...1 
can’t stand that either if 
I’m...watching other DJs 
and all they're doing is just 
playing records. Who cares? 

I will listen to their skills, 
but..." 

Before releasing his 
music he takes it out to the 
dance floor—and makes 
adjustments based on the 
reactions he gets. One 
particular tool helps: “I do 
bring the [American Audio] 
Pro-Scratch2 with me. I take 
it in a little bag because it’s 
small. I'll test out some new 
tracks. You know, burn them 
to CD and see what type 
of crowd response I get.” 
(Look for an Omar Santana- 
endorsed mixer from Ameri¬ 
can Audio in the near future, 
as well.) 

Staying Strong 

Another audience connec¬ 
tion that Santana mentions 
is a vision problem that he 
has had to overcome—reti¬ 
nitis pigmentosa (RP). He 
has found that sharing his 
struggle has encouraged 
others with whatever they're 
dealing with. His advice: “If 
you have a problem, don t let 
it stop you. You can do what¬ 
ever you want to do—just 
work hard at it and you'll get 
there." • 


when the warranty 
has expired? 


There is no value 
on a "cheap" product 
that won't perform 
when I need it most! 


Chauvet’s products are designed 
to bring you more dependable, 
longer-lasting performance and 
more bang for your buck. 

In fact, our products are not only 
priced very competitively, but also 
come with a one or two year 
warranty and a superior technical 
support staff to assist you. 

Don't get busted. Demand Chauvet! 
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Nationwide 




The prices in this ad are the lowest vve are allowed 
to print. Our prices are always below MAP (Minimum 
Advertised Price). Call for our lowest price. 

At DJ World, the best price is only the beginning! 


The largest "DJ Only" Superstores on the PI 
HOW has 3 locations to better serve you!!!! 


9 m >UR NEWEST LOCATION! 

HO Republic Drive 73 Swansea Mall Drive 880-864 E. Oakland Park Blvc 

North Haven, CT 06473 Swansea, MA 02777 Ft. Lauderdale, FL 33334 

ph 203.230.2449 ph 508.730.2200 ph 954.563.9000 

WATCH FOR STORES COMING SOON TO MIAMI, ATLANTA, BOSTON & NEW YORK 

email: info@djworId.com • SHOP ONLINE: www.djworld.com 

Bememher. the best Deal is not always iust the best price. You deserve the Best price, the BIST service, RHB the BIST selection 
amt m promise to vou that you’ll find alt that and more at BJ World. WELCOME. . to BUB World!!!! 
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Videos 
Take 
to Mixing 
School 




By Dan Walsh 

Warner Bros. Publications has 
bctMi busy pursuing the music 
v idea how-to market for years 
now. After the success of the 
Jam Master Jay's Haw to Be a 
DJ series, they have introduced 
the DJ Styles series with three 
new titles: DJing with CDs ; DJ 
Mixing and Remixing and DJing 
in a Band. 

While the titles are avail¬ 
able in VHS format, the DVD 
versions are much more appro¬ 
priate for this kind of subject 
matter. (Both formats have 
a list price of S 3 6.98,) The 
mcnu/sccnc format of DVDs 
lends itself naturally to repeat¬ 
ing sections —a must for anyone 
using these videos to seriously 
improve their skills. 

Each production starts with the basics and progresses to more advanced 
techniques. The performer narrators get the facts across clearly and with a 
sense of humor. Extensive overhead filming gives you a close-up view of the 
techniques being demonstrated* 

On DJing with CDs , DJ Gerald Webb compares the scratching and 
mixing capabilities of different CD players: demonstrates beat-matching tech¬ 
niques: teaches basic vinyl scratches on C Ds: reveals CD-onlv effects; and 
shows you how to create loops, samples, and layers. By the end. you'll have a 
good idea of how to get the most out of your CD players and mixer. 

DJ KN'S hosts both DJ Mixing and Remixing and DJing in a Band. On 

the first selection, he answers the 
question, “What is the difference 
between a mix and a remix?’' 
then goes on to cover essential 
techniques for both, lie starts with 
basic gear requirements, covers 
beat-matching and other mixing 
basics, then moves on to remixing 
methods. In a final brief section 
he shows how to work with loops 
within recording software on a 
computer. 

DJing in a Band provides a 
valuable introduction to perform¬ 
ing with other musicians. DJ KNS 
demonstrates mixing techniques, 
putting them in the context of 
what 's appropriate within the band 
format. After you see and hear him 
perform by himself, you then get 
to hear him do the same stuff with 
his band, Ucada. * 
















LOTS OF 
SATIS- 


is all I ask of aay 
thing I buy! R 

There has to be 
a lot of colors, 
effects, innovation 
and high performance' 
to be in my show. ' 

Chauvef s products are designed 
to bring you more dependable, 
longer-lasting performance and 
more bang for your buck. 

In fact, our products are not only 
priced very competitively, but also 
come with a one or two year 
warranty and a superior technical 
support staff to assist you. 

Get satisfaction. Demand Chauvet! 




1*600*762*1084 
E-mait: info@chouvetlighting.com 

www.chauvetlighting.com 
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Exclusive club quality at any kind 
of event? DJ Danno can book ‘em! 


By Dave Kreiner 


D anno Metoyer,“spin master 

DJ and party host emcee,“ 
the founder and CEO of Elite 
Sound Entertainment, started 
spinning in the mid ‘80s, kicking off his 
career by DJing private parties and his own 
promotional events as DM Productions, 
Within a short time, he got his “big break" 
at the infamous Paradise 24 nightclub. From 
there, he moved on to spinning his infectious 
vibes and smooth mixes at the elite night¬ 
clubs in and around the LA and Hollywood 
scene during the 1990s. 

While continuing as a club jock, 

Danno built up Elite Sound Enter¬ 
tainment by marketing to the pri¬ 
vate, corporate and studio sectors. 

For the last decade, ESE has pro¬ 
vided topnotch DJs for an esteemed 
list of satisfied clients, including 
celebrities, high-profile event 
designers/planners, film and televi¬ 
sion studios (including studio audi¬ 
ence warm-ups), and Fortune 500 
companies. They have also hosted 
intimate weddings, bar bat mitzvahs, 
birthdays, anniversaries, house par¬ 
ties, and more. 

These days, Danno and ESE 
maintain a non-stop, diverse per¬ 
formance schedule. Building on the 
foundation of fabulous interactive DJs, 
professional sound systems and great music, 
the company also offers live entertain¬ 
ment, dancers, dance floor lighting shows 
& effects and party novelties, as well as 
newly added DVD mixed video dance 
events. ESE has allowed Danno to do 
what he loves to do—show people 
a good time and leave a lasting 


impression by creating a memorable 
event. Here’s what we found out when 
we caught up with 
this busy enter¬ 
tainer. 

Mobile Beat: 

What type of 
gear do 
you use? 




DJ Danno Metoyer: An American Audio Pro 
Scratch 2 CD player, American Audio mixer, 
JBL G2 s, Martin MX 1 lighting, American 
DJ Vertigo, hazer, etc., Sennheiser mic. and 
Shure wireless. I still keep my Technics 
1200 turntables and a mixer in my studio. I 
miss the vinyl! 

MB: What type of music do you see as most 
popular? 

DM; Hip-hop without a doubt owns it. I play 
from Bach to 2Pac and beyond, but hip-hop 
rules the requests! You have to play the 
oldies and classics for an older crowd. 

MB: What are some clubs that you have 
worked at? 

DM: The Highlands, The Gate, Key 

Roxbury, Glam Slam. 

The Mayan, The Sunset 
Room, and 
the Century 
Club, all in 
Hollywood 
and LA. 

MB: Do you still do any club 
gigs? 

DM: Yes, with more gigs 
coming up this summer. 
Platinum Live is an ongoing 
weekly gig. 

MB: What about the club 
promotions? 

DM: Platinum Live is a supper club 
in Studio City. California that features 
an exclusive live 5.1 JBL surround 
system, sponsored and designed by 
JBL...The club features seating close 
to the stage and dinner is available. 
Tuesday night is called TWISTed! 
which stands for “The 
World is So Talented." It is 
hosted by Joe Tony from 
Def Comedy Jam. Thursday 
is Rock and Roll night 
with live rock bands. 


60 


www.mobilebeat.com 


july 2 0 0 3 





















http 


WWW 


C, * 


COR 



"Music is going multimedia, 
and customers are starting to 
request multiple screens and 
projectors during gigs it 


and many local big time players show up to jam. There is a DJ 
booth that contains house gear, but 1 bring in my own console. 
There is a 15-foot projection screen, three 60-inch screens, and 
five 35-inch Hat screens that 1 use for special effects videos, 
music videos, sporting events, etc. 


MB: Where do you see music heading right now? 

DM: I see music continuing to head into a more urban hip-hop 
market. Hip-hop and R&B continue to be the biggest-selling 
music. Latin is coming up fast, with Latin house, merengue, 
salsa. Reggeton, etc. It's all about how the mainstream media, 
radio, MTV. BHT, etc. affects what people want to hear at each 
event. 


MB: Is there anyone who influenced you musically or as a busi¬ 
nessman? 

DM: I have to give credit to the PADJ (the Los Angeles chapter 
of the AD.) A) for my business sense. The group's monthly topics 
have been a huge help in becoming a belter businessman. As for 
DJ talent. I was basically self-taught. I do enjoy DJ Scribble, 

DJ Biz Markie, and Carl Cox on a global level. Several national 
tumtablists have been great to listen to. 

MB: Do you do many corporate events? 

DM: 1 do a few...Around 35% are corporate, 15% are mitzvahs, 
and the rest are mixed events. 

MB: Do you do your own marketing? 

DM: Yes. a majority is word of mouth, and a few ads in some 
bridal magazines. I don't do any yellow page ads, and I stopped 
doing bridal show's. I do all the marketing for the TWISTed! 
show. 

MB: Do you want to get into multimedia? 

DM: Yes, definitely. Having a live cameraman is really cool. 
Special effects DVDs used as wallpaper are coo! loo. We will be 
taking Platinum Live to the Internet with live streaming video, so 
people can see what’s happening live on our stage. 

MB: Where do you see Elite Sound heading in the next five years? 

DM: Heading more into live entertainment and production, 
where well still have the standards of the industry', like DJs, 
MCs, dancers, live bands, comedians and much more to offer the 
customer. 

David Kreiner is the owner of The Source. Surf/shop at www.thesour 
ceformusic.com, or call toll free at 800-775-3472. 

• •••••••• 


where do 
you buy your 
di gear? 



tl it's not ProSomd. you 
may not be getlixj the 
best (vice and expert service 
that you're entitled to. Not 
to mention me extra value 
that ProSomd otters * 1 10% 
Low Price Guaranloe, 

Weekly Gear Giveaways, the 
latest hot new gear, Product 
Reviews, Tech Tips and 
much, much more. 


So give us a call or log onto 
website today at www pssl com 
and discover vhy DJs and 
Somd & Lighting Professionals 
have chosen us lor over 25 years. 



on today and ruquusl 
your FREE 132 paga catalog 

If SOUND 

\ N I) S T AC I LI C. HI INC. 

www.pssl.com 

or call u$ toll-free at 800.303.6577 

11070 Valley View St, Cypress, California 90630 




WHY PAY MORE 

At www.Glowus.com 
You will find the LOWEST D 


Factory direct pricing! Wholesale to the public! 


22" Necklace: SO.34 each / 24” Tri-Color Necklace: SO.36 each 


4” Lightsltck: $0,25 each 
6" Ughtstick: $0,39 each 


ggS* 


8 M Bracelet: $0.06 each 

(with Free Glow Ball Connectors) 


{PncM ant ter Mi CAM puit luiio only, ror wAbi/te kr AttMi | 

Order On Line or Call Toll Free 


1 - 888 - 824-9685 

EASTON ENTERPRISES, INC 

5465 Dodds Avenue, Buena Farit, CA 90621 
Tel: 714-739-2311. Fa*: 714-739 2291 
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Summer is sizzling and the rap/hip-hop domination of the nation’s air¬ 
waves shows no signs of cooling off. And to keep the sweat pouring on the 
dance floors, many clubs nationwide still crave high-beat music for their 
nightly sets. The remixes below will help satisfy all the dance mavens out 
there! 


F irst up is the latest from ULTIMIX, issue 96. Justin Timberlake gets the set 
started with "Cry Me a River" at 128 BPM. This super-clean remix is very 
easy to program, with a more Euro/pop feel that uses the Johnny Fiasco club 
mix as a basis. Rock group Good Charlotte gets a facelift on a remix of “Lifestyles 
of the Rich & Famous" (106/212 BPM). The intro is in halftime to make it easier to 
mix but then goes back to the original radio speed. Elton John’s huge ‘70’s hit, “Your 


Song," gets a major house reworking at 136 BPM. Its basis is the Almighty mix. 

This one will work for all age groups and will be usable all summer. Jennifer Lopez 
also gets a nice house treatment on “Jenny from the Block” at 130 BPM. The vocals 
seem rushed on this pumped up remix but it will work for late-night sets. DJ Sammy, 
with “Boys of Summer” (140 BPM) gets a rhythmic remix using the Green Court mix 
for new intro beats. This remix is a more synth-based version and has a half-speed 
drumbeat on the chorus. Celine Dion's “I Drove All Night" is next, at 137 BPM, with 
the Hex Hector mix as a basis for the remix. "When the Money's Gone, ’ by Cher 
(133 BPM) follows. This remake of the Bruce Roberts song from a few years back 
uses the Manny Lehman version for the basis of the remix. Alternative lifestyle girl 


duo T.A.T.U. with “All the Things She 
Said," comes in two flavors. Part 1 is at 
a sultry 90 BPM and Part 2 is at a Euro- 
pop-ish 127 BPM. Beyonce's little sister 
Solange gets a shot at pop stardom with 
“Feelin' You” at 130 BPM. Using the 
Calderone mix as a basis, a very strong 
bass line and house beat push the mix 
to the top. Closing out the set is Ruth 
Fara with a house remix of Phil Collin's 
"Against All Odds" (134 BPM). This late- 
night-friendly reworking is courtesy of 
the Oh Music Team’s George Calle and 
Ricky Crespo. 

Next, we have HOT TRACKS 22-1. The 
first track on the set is DJ Tator Tot's killer 
“2002 in Review Megamix" at 118-140 
BPM, clocking in at 16:45. This high- 
energy dance medley, featuring mostly 
female vocal hits, is great for late-night 
sets. With this expert, non-stop megamix, 
you'll sound like a god playing a killer set! 

After the megamix comes “Some¬ 
thing Going On” by Bomfunk MC’s, 
featuring Jessica Folcker (119.4 BPM). 
Along with sampled vocals, it features 
a fun, funky, big synth bass beat. The 
chorus remakes Frida’s (of ABBA fame) 
solo ‘80s hit "I Know There's Something 
Going On," with Bomfunk raps under¬ 
neath. Keeping the tempo up is a huge 
R&B radio smash from Nivea (with 
Jagged Edge): “Don’t Mess With My 
Man,” at a housed-up 122 BPM. This mix 
totally works and will fit with all your high- 
beat sets. Justin Timberlake's “Cry Me A 
River" (129.7 BPM) follows. Several ver¬ 
sions of this song are available, but this 
mix is done quite nicely. The big drum¬ 
beats push it over the top. Latin pop sen¬ 
sation Soluna keeps the beats moving 
with "Monday Mi Amor" at a crispy 131.6 
BPM. This sugary pop song is mostly for 
late-night play. I'm not a fan of Christina 
Aguilera’s ballads but here is a 132-BPM 
house version of “Beautiful" that makes 
this song really usable and easier to pro¬ 
gram. Closing out the set is DJ Sammy’s 
"Boys of Summer" at a blazing 145 BPM! 
This remix is only for the hardcore danc¬ 
ers on your dance floor and is only going 
to work very late at night. This is a smok¬ 
ing version of the famous Don Henley 
song. This remix is going to keep the 
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dance floor packed all summer long! 

On the R&B/hip-hop tip is STREET 
TRACKS 67. Starting off the set is Jen¬ 
nifer Lopez, with LL Cool J on “All I Have" 
at a sultry 83 BPM. The chorus is a 
remake of the classic track by Deborah 
Laws and Ronnie Laws. LL’s raps are 
very smooth and match the down-tempo 
feel of this remix. DF Dub follows with 
"Country Girl” (87.5 BPM), a rap about, 
you guessed it, country girls who do 
everything country style including listen¬ 
ing to Kenny Chesney. Up next, with a 
killer remix of "Hell Yeah!” (88.2 BPM) 
is Ginuwine, featuring Baby. This remix 
kicks butt and will get your crowd rockin’. 
One of the biggest hits of early 2003 has 
been 50 Cent with “In Da Club" at 90 
BPM. This version is stripped down, with 
the rap way up in the mix, propelled by 
a pumpin’ drum track. It’s a must-have 
remix of this gigantic hit that is sure to 
last all summer long. Next up is Missy 
Elliot, featuring Ludacris, with “Gossip 
Folks" (130 BPM). This remix is from DJ 
Wicked and is a sweet booty mix of this 
huge radio hit. This is the best mix on the 
set and will make your late night dancers 
go off! The “Double Dutch” vocal samples 
are fun and very usable and the "Billie 
Jean'" piano riff is sweet. Finishing off the 
set is “Superman” from Eminem at 130 
BPM. This Kryptonite remix from Internet 
remixer DJ Sab is super sweet and will 
make this song more functional. The beat 
is doubled up so it has a sort of electro/ 
booty feel to it. Play it if you need to chal¬ 
lenge your dance floor. 

We still get tons of requests for house 
music in a world that is dominated by 
hip-hop radio hits. Hot Tracks came to 
the rescue with their spur remix service 
called XL and the latest issue is 8. The 
XL series features import, house, and 
hard house remixes on one affordable 
set. Many of these songs will be on the 
radio five to six months from now, so 
you will look sharp playing these for your 
more progressive crowd. The set fea¬ 
tures “Drifting Away” by Lange, featuring 
Skye at 135.9 BPM; club favorites Warp 
Brothers with “Blast the Speakers” (138.1 
BPM); DJ Shah with “High” at 140 BPM; 


“Operation Blade" from Public Domain 
(140 BPM); Madalyne with "Beautiful 
Child” at 140 BPM, and finally Infernal 
with "Muzaik" at 135 BPM. • 


All the remixes above are available from 
The Source DJ. Call 800-775-3472 or 
surf/shop at www.thesourceformusic.com, 


ixH 


ULTIMIX 9G 


Against All Odds (CD Bonus) 


Lifestyles of the Rich & Famous 


Your Song 


Jenny from the Block (Club Mix) 


Boys of Summer 


I Drove All Night 


When the Money's Gone 


Cry Me a River 


All the Things She Said (Pt. 1) 


All the Things She Said (Pt. 2) 


Feelin" You (Club Mix - CD Bonus) 


JENNIFER LOPEZ 


DJ SAMMY 


CELINE DION 

- 


JUSTIN TIMBERLAKE 


— 

u : 


T.A.T.U. 



GOOD CHARLOTTE | 

ELTON JOHN 


SOLAN 



llfn 

l mum 


HOT TRACK5 2B-1 


2002 in Review Megamix 
Something Going On 


DJ TATOR TOT 


118-140 


— 


Don't Mess With My 
Cry Me a River 


NIVEAfeat. J AGGED EDGE 

JUSTIN TIMI 


122 


1 


Monday Mi Amor 


SOLUNA 


131.6 


Beautiful 
Boys of Summer 


5TREET TRACKS E7 


All I Have 

Hell Yeah! 



CHRISTINA AGUILERA 


DJ SAMMY 







JENNIFER LOPEZ feat. LL COOL J 83 


GINUWINE feat. BABY 


88 2 



In Da Club 


50 CENT 









Gossip Folks (DJ Wicked Remix) 


MISSY ELLIOT feat. LUDACRIS 


Superman (DJ Sab Kryptonite 
Remix) (Explicit) 


EMINEM 


_ 


Country Girl(CD Bonus) (Listen 
for content) 


DF DUB 


87.5 



Drifting Away 


— 



_ 


_ 




_ 


Blast the Speakers 


WARP BROTHERS 


High 


DJ SHAH 




Operation Blade 


PUBLIC DOMAIN 


— 




1 


138 1 


Beautiful Child 


MADALYNE 


Muzaik 


INFERNAL 
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Slow Song Requests: 



Co nstan t 


in a 


Fast- Changing 


World 


Tender, down-tempo tunes are never out of 
style for working some romantic party magic 


air & 

£ -;.v> tfj 

• . j ' U 


1 
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By Jay Maxwell 

wenty years ago I was still amazed at the ease of 
using an electric typewriter versus a manual model. 
Now, anyone whose first album purchased was by 
Britney Spears has no idea what a typewriter is, let alone 
the concept of not being able to connect with the entire 
world through the Internet, For this article alone, I will use 
Microsoft Word to type and revise it, an Excel spreadsheet 
to sort the song list, and e-mail to send it to Mobile Beat. 

Time Keeps on Slippin’ into the Future 

The older I get, the more thankful I am that technologi¬ 
cal change hasn’t been slow in the equipment and media 
that we use. When I first started as a DJ. 1 packed several 
crates of LPs and 45s, along with speakers, amp, con¬ 
sole, and two turntables all into a 1980 Mazda RX7. This 
pseudo-magic trick with gear and vinyl became part of the 
show afterwards at many events. People could not believe 
that so much could fit into such a smalt car. I only thought I 
was taking a lot of music to the events. With CDs, we can 
carry a far greater variety of music than was ever imagin¬ 
able with vinyl. (Ironically, now that we have smaller sys¬ 
tems we drive vans to our events.) 

A lot has changed since I first started DJing over 
twenty years ago. But the frequency at which people ask 


for slow songs hasn't changed. This is in contrast with 
almost everything else in our profession. In a world where 
everything seems to be changing at such a fast pace, it is 
comforting to know that sometimes “slow" is just the ticket. 

Give the People What They Want 

The songs that my DJs play are always generated from 
guests' requests. We take these requests in two ways. 

Prior to any function we send out a booklet that contains 
over 1,500 songs, divided into categories. Roughly one 
third of all the songs in the booklet are slow songs. Of 
course, the majority of the songs played at almost any 
event will be fast songs, but a fair sampling of the slower 
stuff is also a key ingredient to a successful party. Clients 
are usually the only ones to get to choose music selections 
prior to the event. If a song isn t listed in the booklet, they 
have the option of writing it in. We then make every effort 
to ensure we have those songs with us at the party. 

We also take requests at the event itself. It only seems 
fair that the guests, as well as the hosts, get a chance to 
make selections. People will simply tell us what songs they 
want or they’ll look through the booklet just like the client 
did. If we have several hundred partiers (like at a school 
dance) we may have them write their requests on a pad of 
paper. 
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In the Mood 

Over the last twenty years, f have noticed a unique phe¬ 
nomenon that has remained constant. While people usually 
request a specific song by title, they will often simply ask for 
a “slow song." What makes this unique is that it is exbemely 
rare that anyone will ask for a “fast song" as a general 
request. This is especially true at youth dances. If you look 
at the twenty to thirty pages of scribbled requests at the end 
of the night, the vast majority will represent the latest dance, 
urban, and pop songs from the radio. However, you will also 
see written on almost every page, “slow," “a slow song next,” 
or “Anything—as long as it's a slow song," 

Why is the unspecified "slow song" such a popular 
request? One answer is that a lot of guys are probably just 
like me—they love music but are rather awkward dancers (l 
have little or no rhythm, according to my wife). But, put on 
a slow song and even the most awkward guy will venture 
to the dance floor. Another obvious possibility is that a slow 
song lends itself to two people actually being able to touch 
each other while dancing. After all, a slow song is typically 
a romantic tune, a song about love and relationships. Con¬ 


sider the fact that the same teenage boy who will ask 
for the heaviest rap or metal song will also ask for "any 
slow song" so he can ask a girl to dance with him. Call it 
romance or just hormones—it's one of the most powerful 
reasons to ask for a slow song. 

It Takes Two 

As a general rule, I always play two slow songs in a row. 
The problem with playing only one slow song is that many 
people will only make it to the dance floor during the last 
minute of the song and will just be getting into the groove 
when the song is over. Playing more than two slow songs 
back to back, however, will tend to bring down the mood 
of the party. So, unless the situation calls for it, play 
exactly two slow songs together. The next time you want 
to see how fast you can pack the dance floor with couples 
that want to get close to each other, look no further than 
this issue's list. If you have a request to play a slow song, 
“any slow song," the most-requested ones are right here 
at your fingertips, • 


TITLE 



1 

WONDERFUL 1 ONIGHT 

ERIC CLAPTON 

71! 

2 

WHAT A WONDERFUL WORLD 

S OUIS ARM ITT R( INO 

07 

3 

(SITTIN 1 ON) THF HOCK OF THF Ft AY 

OT ts REDDING 

08 

4 

WHEN A MAN LOVES A WOMAN 

PERCY SLEDGE 

430 

5 

LET'S GITT IT ON 

MARVIN GAYE 

73 

0 

1 HOPE YOU DANCE 

LEE ANN WOMACK 

OO 

7 

CANT HELP FALLING IN LOVE 

ELVIS PRESLEY 

02 

0 

SEXUAL HFADING 

MARVIN GAVE 

to 

9 

UNCHAINED MELODY 

RIGHTEOUS BROTHERS 

05 

in 

UNFORGETTABLE 

NATALIF/NAT KINO GOl F 

91 

11 

CRAZY 

PATSY CLINF 

61 

12 

(EVERYTHING 1 DO) 1 DO IT FOR YOU 

LiRYAN ADAMS 

®1 

13 

BECAUSE YOU LOVED ME 

CELINE DION 

B6 

14 

HAVE 1 TOLD YOU LATELY 

VAN MORRISON 

89 

1 : . 

THF WAY YOU LOOK TONIGHT 

FRANK SINATRA 

04 

16 

BREATHE 

FAITH HILL 

99 

1 7 

IN YOUR EYFS 

PETER GABRIEL 

86 

18 

unforgettable 

NAT KING COLE 

51 

19 

TO MAKE YOU FEEL MY LOVE 

GARTH BROOKS 

06 

20 

WHEN YOU SAY NOTHING AT AL l 

ALISON KRAUS9 

95 

21 

AT LAST 

ETTA JAMES 

60 

22 

1 COULD NUT ASK F-QH MORE 

EDWIN MCCAIN 

mj 

23 

AMAZED 

LONESIAR 

99 

24 

YOU AHt SO BEAUTIFUL 

JOE COCKER 

7& 

25 

1 DON'T WANT TO MISS A THING 

AFROSMITM 

98 

26 

LET S STAY TOGETHER 

AL. GREEN 

72 

27 

YOU'RE THE INSPIRATION 

CHICAGO 

8b 

28 

YOU'VE LOST THAT LOVIN' FEEL IN* 

RIGHTEOUS BROTHERS 

65 

29 

MY WAY 

FRANK SINATRA 

69 

30 

FROM THIS MOMENT ON 

TWAIN-WHITE 

98 

31 

HERE ANU NOW 

LUTHER VAN DROSS 

90 

32 

rrs YOUR LOVE 

MCGRAW-HILL 

07 

33 

UDY IN RED 

CHRIS DEBURGI1 

87 

34 

VALENTINE 

martina mcbride 

97 

35 

YOU'RE STILL THE ONE 

SHANtA TWAIN 

98 
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Slow 



! SO N O TITLE 

ARTIST 

YEAR 

3B 

ANGEL EYES 

JEFF HEALEY 

89 

37 

HAVE 1 TOLD YOU LATELY 

ROD STEWART 

93 

38 

i SWEAR 

ALL-4-ONE 

94 

30 

I'LL BE 

EDWIN MCCAIN 

97 

40 

THREE TIMES A LADY 

COMMODORES 

78 

41 

ALL MY LIFE 

K-CI & J>0 JO 

98 

42 

ALWAYS ON MY MIND 

WILi IF NEL SON 

02 

43 

CRAZY FOR YOU 

MADONNA 

85 

44 

EVERY ROSE HAS ITS THORN 

POISON 

88 

45 

1 CROSS MY HEART 

GEORGE STRAIT 

92 

46 

1 WILL ALWAYS LOVE YOU 

WHITNEY HOUSTON 

92 

47 

DESPERADO 

EAGLES 

73 

40 

HOW DO \ LIVE 

LEANN RIMES 

07 

49 

LOVE ME TENDER 

ELVIS PRESLEY 

5© 

GO 

POWER OF LOVE 

CELINE DION 

94 

51 

THIS 1 PROMISE YOU 

N-SYNC 

OO 

62 

FIRST TIME EVER 1 SAW YOUR FACE 

ROBERTA FLACK 

72 

53 

GROOVY KIND OF LUVt 

PHIL COLLINS 

88 

54 

1 KNEW 1 LOVED YOU 

SAVAGE GARDEN 

99 

j 55 

IN 1 HE STILL OF I HE NITfc 

FIVE SATINS 

5© 

55 

THF WAY YOU LOOK TONIGHT 

TONY RFNNFTT 

97 

57 

COULD 1 HAVE THIS DANCE 

ANNE MURRAY 

BO 

58 

CRAZY LOVE 

VAN MORRISON 

70 

59 

FAITHFULLY 

JOURNEY 

83 

BO 

i FINALLY FOUND SOMEONE 

ADAMS-STREISAND 

9© 

01 

! ONLY HAVE EYES FOR YOU 

FLAMINGOS 

59 

02 

JUST MY IMAGINATION 

temptations 

71 

03 

JUST TO HEAR YOU SAY YOU LOVE ME 

MCGRAW-HILL 

90 

64 

LOVE IS HERE TO STAY 

HARRY CON NICK 

69 

es 

MIDNIGHT TRAIN lO GE ORGfA 

GLADYS KNIGHT 

73 

GO 

OPEN ARMS 

JOURNEY 

82 

07 

SHES GOT AWAY 

SILLY JOEL 

©11 

MH 

SOMETHING IN THE WAY 

JAMES TAYLOR 

76 

By 

TAKE MY BREATH AWAY 

BERLIN 

66 

70 

WIND BENEATH MY WINGS 

BETTE MIDLER 

89 

71 

YOUR LOVE AMAZES ME 

JOHN BERRY 

94 

72 

REST OF MY LOVE 

EAGLES 

75 

73 

1 DO (CHERISH YOU] 

98 DEGREES 

99 

74 

MURE THAN WORDS 

EXTREME 

91 

75 

ALWAYS AND FOREVER 

LUTHER VANDROSS 

94 

76 

ANGEL OF MINE 

MONICA 

98 

77 

ARE YOU LONESOME TONIGHT 

ELVIS PRESLEY 

60 

7B 

EARTH ANGEL 

PENGUINS 

56 

70 

GOD MUST FI AVI SPENT A LITTLE MORE 

N SYNC 

90 

ao 

KEEPER OF THE STARS 

TRACY BYRD 

4- 

ei 

YOU’VE GOT A FRIEND 

JAMES TAYLOR 

71 

82 

CAN YOU FEEL THE LOVE TONIGHT 

ELTON JOHN 

94 

83 

THF DANCF 

GARTH BROOKS 

09 

84 

KISS FROM A ROSE 

SEAL 

95 

85 

MOON RIVER 

ANDY WILL IAMS 

611 

86 

MY BEST FHILNL) 

TIM MCGRAW 

99 

87 

MY HEART WILL GO ON 

CELINE LJIQN 

9B 

88 

ONLY YOU 

PLA1 1 LHS 

bb 

BO 

SAVE THE BEST FOR LAST 

VANESSA WILLIAMS 

92 

9 U 

SHAMELESS 

GARTH BROOKS 

911 

91 

TRULY MADLY DLEPLY 

SAVAGE GARDEN 

97 

I os 

1 FllLNDS 

MIC) IAEL W. SMITH 

02 

| 93 

IF TOMORROW NEVER COMES 

GARTH BROOKS 

09 

94 

JUST THE WAY YOU ARE 

BILLY JOEL 

78 

95 

KILLING ME SOFTLY 

ROBERTA FLACK 

73 

90 

YOU SEND ME 

SAM COOKF 

57 

0 7 

i WIL 1 RF HFRF 

STFVFN Cl JRTlS CHAPMAN 

44 

98 

INTO THE MYSTIC 

VAN MORRISON 

70 

09 

LOVE WILL KEEP US ALIVE 

EAGLES 

95 

ioo 

TIME IN A BOTTLE 

JIM CROCE 

71 
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November 21-23, 2003 

Orange County 
Convention Center 

Orlando, Florida 


The Enterffainmenf 
Technology Show 

The Perfect Harmony of Products, 
Services and Education 

Fine-tune your professional skills with applications-oriented education in 
lighting, video projection and audio/sound reinforcement. Learn from the 
industry's best on what works and what doesn't. 

Products Beyond Your Wildest 
Imagination on the Exhibit Hall Floor 

Over 350 of the world's top companies offer all of the products and services 
you need. Go to www.ets-ldi.com to see a full list of exhibitors. 




□ Yes! I'm interested in ATTENDING LDI 2003 

□ Yes! I'm interested in EXHIBITING at LDI 2003 

There are three ways to request information: 

FAX this form to: 203-358-5818 

WEB: Go to www.ets-ldi.com and select "register." You can fill out the inquiry form online. 

PHONE: Call 1-800-927-5007 or +1-203-358-3751 

Name_Title_ 

Company Name_ 

Address_ 


Source: MBAD 








City_State_Zip 


! Phone Fax E-Mail ! 

I " I 
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For more information or availability on any of the CDs in Music News, 
call AVC Sebastian at 973*731>S290 or visit www.HitMusicb2b.com 



By Fred Sebastian 

Like a kid owning the candy store, being a DJ 
opens the door to an endless variety of musi¬ 
cal flavors and tastes. Caution here is certainly 
in order, More than just a few well-intentioned 
folks have eaten away their profits chasing 
that next rush of aural excitement. Outstanding 
ear candy comes in more flavors and shapes 
than one can imagine. And what better flavors 
to sample as the sun shines brightly than the 
sweetness of tropical hits and just plain tasty 
summer tunes? 

During the fifties and sixties, Latin music 
crossed over to the mainstream airwaves. 
These first tastes of Latin rhythms and flavors 
presented themselves in the form of Latin jazz. 
BEST OF LATIN JAZZ Vols. 1&2 capture a 
wonderful variety of Latin masters that have 
Influenced jazz. Impressive in its roster of 
music legends and popular hits, it weaves new 
and old into a very enjoyable and useful col¬ 
lection. Excellent for dinner or cocktail hours. 
Each volume is a 2-CD set. 


BEST OF LATIN JAZZ Vol.1 

Ran Kan Kan . TITO PUENTE 

Mais Que Nada.SERGIO MENDES 

Watermelon Man.MONGO SANTAMARIA 

Cantaloupe Island .. 

.PUCHO & THE LATIN SOUL BROTHERS 

Ponteio..ASTRUD GILBERTO 

Vera Cruz.STANLEY TURRENTINE 

Aguas De Marco....STAN GETZ 

Bien Sabroso.PONCHO SANCHEZ 

Ode To Cachao.TITO PUENTE 

Yatra-Ta ... TANIA MARIA 

Samba De Sausalito..SANTANA 

Little Train.GEORGE BENSON 

.AND MORE... 

BEST OF LATIN JAZZ Vol.2 

Mas Que Nada .TAMBA TRIO 

Soul Bossa Nova (Orig. Mix) QUINCY JONES 

Take Five.TITO PUENTE 

Euzinha.TANIA MARIA 

Up From The Sea It Arose And Ate Rio In One 

Swift Bite..GEORGE DUKE 

Brazillian Tapestry..ASTRUD GILBERTO 

Mambo Mindoro.CALTJADER 

Sonando.....PONCHO SANCHEZ 


Xibaba (She-Ba-Ba) .AIRTO MOREIRA 

Bossa .. GRANT GREEN 

Got Myself A Good Man...... 

...PUCHO & LATIN SOUL BROTHERS 

Senor Blues. JUDY ROBERTS 

Ipanema Sol.LEE RITENOUR 

The Girl From Ipanema.CAFE BRAZIL 

Bossa Antigua.PAUL DESMOND 

.AND MORE... 

The following compilation could just as well 
have been named Dance Party of the Year 
instead of SUMMER DANCE PARTY Virtu¬ 
ally every track on this CD topped the charts 
and finds a place on the list of huge dance 
hits of the nineties. Filling dance floors glob¬ 
ally, these hits are not ones you want to do 
without. 

Gloria Estefan - Miami Hit Mix (Megamix): 

Dr. Beat / Conga / Rhythm Is Gonna Get 

You / 1 -2-3 f Get On Your Feet.. 

...GLORIA ESTEFAN 

Boom Boom Boom (UK Radio Edit). 

..OUTHERE BROTHERS 


At last someone has unlocked the secret 


of making an enormous amount of money 
as a DJ... 

“Amazing Free Report 
Reveals How You Can 

Make $100,000+ 

As A Mobile Entertainer!” 

Alpharetta, GA- If you want to make some real money as a DJ, this 
might be the most important message you will read all year. Here's 
why... 

A new, confidential report has just been released called, “7 
Insider Secrets To Earning S 100.000+ As A Mobile Entertainer” 
and mnv you can get a copy of this eye-opening report for free. 


I his FREE OFFER is being made available for a limited 

time only. , .so please take action today. To get your Free Report 

call toll free 1-888-431-9920, 24 hours for a free - record ed 
message . 1 .cave your name and address and your report will be 
rushed to you by First Class Mail immediately. Or go to 

www.marketbigfordjS.com 

Do it today and gel the incredible Free Report that will put 
you on the fast track to success. 
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Now featuring Word Automation allowing you to 

Customize your Contracts! 


The ultimate software for keeping track of your 
professional DJ business by offering policy, 
service, talent and customer tracking as well 
as many more valuable features! 


1 


BUY ONLINE OR DOWNLOAD A FREE 
TRIAL VERSION TODAY! 


soft 


www. djsoftin c. com 


© 2003 djsoft ild 
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Whomp There It Is..CLOCK 

Right In The Night..JAM & SPOON 

Humping Around . BOBBY BROWN 

Scatman ..SCATMAN JOHN 

Be My Lover (Radio Edit).LA BOUCHE 

Rhythm Ot The Night (Rapino Bros Radio Ver) 


Another Night. 

It's My Life. 

What is Love... 

Rhythm Is A Dancer 
Could It Be Magic... 
Guaglione.. 


.CORONA 

..REAL McCOY 

.DR. ALBAN 

.... HADDAWAY 

.SNAP 

.TAKE THAT 

PEREZ PRADO 


Tequila...CHAMPS 

Lambada...LAMBADA 

Hot Hot Hot.ARROW 

Baby Come Back .PATO BANTON 

Baby f Love Your Way.BIG MOUNTAIN 

Sweat (A La La La La Song)... 

...INNER CIRCLE 

Cotton Eyed Joe.RED N EX 

Summertime.JAZZY JEFF 


The Party Animal series of compilations has 
long been a top-selling favorite of DJs. Look 
ing at the line-up there’s no wondering why. 
The two-CD set ULTIMATE SUMMER PARTY 
ANIMAL is packed with huge summer, 
reggae, and dance hits and favorites of the 
nineties. Great energy—great party! 


Where Do You Go 
Encore Un Fois ... 

Macarena. 

Just A Little Bit.... 


.. NO MERCY 

.SASH! 

LOS DEL RIO 
.GINA G 


Whoomph! (There It Is).CLOCK 

Right In The Night.JAM & SPOON 

Sight For Sore Eyes..M PEOPLE 

Corona Megamix (Radio Version): 

Rhythm 01 The Night / Baby Baby / Try Me 

Out /1 Don’t Wanna Be A Star.CORONA 

U Sure Do.STRIKE 

What Is Love. HADDAWAY 

It's My Life.DR. ALBAN 

Rhythm Is A Dancer . SNAP 

Another Night.REAL McCOY 

Children ..ROBERT MILES 


Keep On Jumpin'.... 

..LISA MARIE EXPERIENCE 


Show Me Love..ROBIN S 

Don’t You Want Me.FELIX 


U Can't Touch This....MC HAMMER 


Now That We Found Love .. 

.. HEAVY D & THE BOYZ 


Let’s Get Ready To Rhumble....PJ & DUNCAN 

It’s Alright. EAST 17 

Boombastic.SHAGGY 

Tease Me.CHAKA DEMUS & PLIERS 

Mysterious Girl .PETER ANDRE 

Sweets For My Sweet.CJ LEWIS 

Compliments On Your Kiss .RED DRAGON 

I Like To Move It.REEL 2 REAL 


Sweat (A La La La La Long) ....INNER CIRCLE 

Shine.ASWAD 

Oh Carolina..SHAGGY 

Dancing On The Floor .THIRD WORLD 

Mr. Loverman... SHABBA RANKS 

Boom Shak-A-Lak. APACHE INDIAN 

Shy Guy,. ..............DIANA KING 


I Can See Clearly Now .. JIMMY CLIFF 

Baby I Love Your Way.BIG MOUNTAIN 

Take A Chance On Me ..ERASURE 




Miami Sound Machine Megamix .... 

....GLORIA ESTEFAN 

La Bamba ...... LOS LOBOS 

Bamboleo ..GYPSY KINGS 

Swamp Thing .,.. THE GRID 

Guaglione .PEREZ PRADO 


The peaceful joy of lazy summer days is refu¬ 
eling time in preparation for the excitement 
of the nightlife. You’ve surely heard Of those 
who say they need a vacation after all the 
energy they spent on vacation. CARIBBEAN 
UNCOVERED is a double-CD of delicious 
island flavor. The play list ranges from reggae 
classics to dancehall reggae with a few sweet 
diversions along the way. A great urban 
reggae compilation. 


Life .. LUCIANO 

Who Am I.BEENIE MAN 

Tease Me.CHAKA DEMUS & PLIERS 

Oh Carolina.SHAGGY 

Double Barrel.DAVE & ANSELL COLLINS 

Night Nurse.GREGORY ISAACS 

Good Thing Going (We've Got A Good Thing 

Going).. SUGAR MINOTT 

Monkey Man ...THE MAYTALS 

Police And Thieves.....JUNIOR MURVIN 

Under My Sensi. BARRINGTON LEVY 

Ganja Smuggling. EEK-A-MOUSE 

Trench Town Rock ..... 

...BOB MARLEY & WAILERS 










Check out our 
website musicmaestro.com for 
the complete songlist. 


•Always Great Music 
•Great Selections 
•Great Prices 


4 Collection of Sinatra s Greatest Hits 


1NATRA 


Karaoke C ub Pack 


Alphabollcal 

Songlltt 

Included 


5 CDG 
DISCS 


II ICIF 


For a complete catalog ask your dealer or call Music Maestro at 800-543-7664. 
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Hard Ground...SIZZLA 

Skylarking.HORACE ANDY 

Living On The Frontline.EDDY GRANT 

No No No (World A Respect *94Mix). 

DAWN PENN w/ KEN BOOTHE, DENNIS 
BROWN & BOUNTY KILLER 

Return Of Django.THE UPSETTERS 

Another One Bites The Dust.. 

.CLINT EASTWOOD & GENERAL SAINT 


Montego Bay .. 

.FREDDIE NOTES & THE RUDIES 

Kingston Town.,. LORD CREATOR 

Small Axe.BOB MARLEY & WAILERS 

My Jamaican Guy .GFtACE JONES 

Sunday Shining.FINLEY QUAYE 

Watermelon Man.MONGO SANTAMARIA 

Cuba.GIBSON BROTHERS 

You Sexy Thing.HOT CHOCOLATE 

Stayin’ Alive. 

.N-TRANCE w/ RICARDO DA FORCE 

That Girl.MAXI PRIEST w/ SHAGGY 

Mr, Loverman.SHABBA RANKS 

Here Comes The Hotstepper.INI KAMOZE 

I Like To Move It . 

....REEL 2 REAL w/ MAD STUNTMAN 

Boops (Here To Go). 

.. SLY & ROBBIE w/ SHINEHEAD 

Now That We've Found Love..THIRD WORLD 

Walking On Sunshine. EDDY GRANT 

Hot Hot Hot. ARROW 

Soul Limbo .BOOKER T & THE MG’s 

Here l Come.BARRINGTON LEVY 

Shelly-Ann...RED RAT 

Boombastic..SHAGGY 


Uptown Top Ranking.ALTHIA S. DONNA 

Let Your Yeah Be Yeah .THE PIONEERS 

I’m in The Mood For Love.LORD TANAMO 

O.O.7. (Shanty Town).DESMOND DEKKER 

Guns Of Navarone...SKATALITES 

Liquidator .HARRY J, ALLSTARS 

The Summer of Love (1968) has gone down 
in history as a time that changed a genera¬ 
tion. The boundaries of love were expanded, 
awareness was raised, and unity was 
increased, in honor of such grand idealism, 
here’s SUMMER OF LOVE. It’s a groovy com¬ 
pilation that goes right to the heart of classic 
rock and a summer worth remembering, while 
reminding us all that when enough voices 
speak as one, they can change the world. 

California Dreaming...... 

.THE MAMAS & THE PAPAS 

Mr. Tambourine Man. THE BYRDS 

Happy Together.THE TURTLES 

Daydream ..LOVIN’ SPOONFUL 

Albatross .... FLEETWOOD MAC 

San Francisco (Wear Some Flowers In Your 

Hair)..... SCOTT MCKENZIE 

Let’s Go To San Francisco . 

.FLOWERPOT MEN 

Green Tambourine .. LEMON PIPERS 

Eve Of Destruction.BARRY MCGUIRE 

Ruby Tuesday..MELANIE 

Summer In The City.LOVIN' SPOONFUL 

Monday Monday .THE MAMAS & THE PAPAS 

She’d Rather Be With Me.THE TURTLES 

Venus. SHOCKING BLUE 


Oh Happy Day. EDWIN HAWKINS 

Eight Miles High...THE BYRDS 

Sunshine Of Your Love...CREAM 

Something In The Air..... 

.THUNDERCLAP NEWMAN 

Delta Lady.JOE COCKER 

Woodstock.. 

.MATTHEWS SOUTHERN COMFORT 


Another form of music came out of the sixties’ 
melting pot in New York City. Boogaloo music 
was first introduced (or at least referred to) 
in mainstream America by Ricky Ricardo on 
I Love Lucy. As Ricky put it, “It’s the biggest 
dance craze of the day—everybody's doin’ it." 
The first huge crossover radio hit was “The 
Watusi.” Not unlike the Twist craze, it was like 
surf, shag, and beach music meeting salsa. 
The CD compilation titled LATIN 60'S BOO¬ 
GALOO will bring a fresh tropic *n’ roll sound 
to any summer party. 


Backlash..FREDDIE HUBBARD 

Jose Outside.MONGO SANTAMARIA 

His Groove.EDDIE CANO & NINO TEMPO 

Brother John Henry..FREEDOM SOUNDS 

Light And Sweet.WILLIE ROSARIO 

Devilette.DAVE PIKE 

The Honeydripper...HERBIE MANN 

Hip-Hug-Her.MONGO SANTAMARIA 

Bloodshot ..HUBERT LAWS 

Watusi Boogaloo.WILLIE ROSARIO 

Ghetto Funk.. IKE TURNER 

King Kong. EDDIE CANO & NINO TEMPO 

Are You Sure.FREEDOM SOUNDS 


ATTENTION DJs! 





Le-Mini mounted on CD case 

Products by Ac-cetera, Inc.: 
MIC-EZE®, RUBBER-NECK®, 
LUMIN-EZE™ fi CABLE-WRAP rM 



Visit our web site! 


Le-Mlni 


www.ac-cetera.com 

Toll Free: 800-537-3491 • Fax: 412-344-0818 


FINALLY, 


Randy Bartlett Presents 


experienced and/or 
beginner Mobile DJs 
to help you improve 
your performance and 




FoL 2 Interaction 

now available 





This scene selectable DVD includes: 

Introductions - Staging - Timing - Music Mixes 
Wording - Applause Lines - Interaction 

AND MUCH, MUCH MORE! 


"Proven presentation skills to make your performance 
sparkle with professionalism and boost referrals 
sweetly topped with Barr/ert’s entertaining sense 
of self-deprecating humor." -Bob Lindquist 

"If you think your show was polished before, wait 
until you see this DVD!" -Brito Doyle , Denon & Doyle 

For information on the entire 1 % Solution Series visit: 
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The #1 

Guide 

for profit minded DJs and 
Entertainment Services 

Spinnin' 2000 explains in detail : 

•PRO SOUND AND LIGHTING EQUIPMENT 
•MIXING TECHNIQUES 

•ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 
•PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 
•MANAGING A DJ SERVICE 
•TRAINING DJS • CONTRACTS 
•ADVERTISING YOUR SERVICE • GETTING JOBS 
•AND MUCH MORE! 




For Visa/Mastercard orders 

contact us at spmnin2000.com 

or call 800-892-4060 


MAKE MORE MONEY & 
HAVE MORE FUN! 


Play Something We 
Can Dance To 

Since 1982, Mobile Beat’s 
Musicologist Jay Maxwell has 
tracked audience response to 
thousands of songs.This book lists 
over 1,500 of the most requested 
songs of all-time. Each listing 
includes the title, artist, year released 
and the BPM (where applicable). 
Plus, for your convenience, the entire 
list is sorted five ways:alphabetically 
by title and artist, category, 

BPM count and year! 


Categories include: 

Alternative/Modem Rock 
Big Band 
Disco 1970-79 
Dance 1980-89 
Dance 1990-03 
Fast Country 
Rhythm and Blues/Rap 
Reggae 

Rock and Roll 1970-03 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-03 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 


Now available ON DISK for just $9.95 

To Order: With Visa or MasterCard - Call 585-385-9920 or send 
check or Money Order for $59 95 (includes shippping) to: 
PSWCOT Music Guide, do Mobile Beat Magazine 
P.O. Box 309, East Rochester. NY 14445 



Mobile Beat 
DJAiLSTA&S 
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DJs need to wake 
up to safety issues 


By Kevin S. Myers 

W hen asked to define their roles 

as DJs, many of my peers 
replied with answers such as 
*To control the tempo of the 
crowd,” “To be the master of ceremonies,” 
and “To play music that the crowd wants to 
dance to.” I thought these were good answers. 
The wake-up call for me came in February 
2003, and changed my perspective forever. 

Tragedies Reveal Safety Concerns 

On the evening of February 17, 2003, approxi¬ 
mately 1,500 people had packed the second 
floor of the Epitome Night 
Club on Chicago’s 
South Side. A 
fight had been 
broken up by 
security, who 
used a chemical 
agent to subdue 
those involved. 

As the crowd 
started to flee 
the obnoxious 
fumes of the 
pepper spray, 
they were forced 
to retreat down a narrow and steep flight of 
stairs at the front of the club, even though 
there were other exits to the rear of the struc¬ 
ture that were more accessible and would have 
provided better means of escape. Those exits 


were blocked. Some of those trying to flee appar¬ 
ently tripped or fell in the stairwell causing a 
human avalanche. Bodies piled up behind double 
glass exit doors that were apparently jammed shut 
by the crush of human bodies pressing against 
them. Patrons were quoted as saying only one 
door was open to prevent people from sneaking 
in without paying. 

Just three nights later, at a club called The 
Station in West Warwick, Rhode Island, heavy 
metal enthusiasts had gathered to hear the legend¬ 
ary ‘80s hair band Great White. A pyrotechnics 
display sparked a fire that destroyed the club and 
took 99 lives in less than 5 minutes. At the time, 
the crowd thought the fire was part of the show. 
Flammable packing foam, used instead of fire- 
resistant sound insulation foam lined the roof of 
the stage area. It quickly ignited and produced a 
thick, black toxic smoke that overcame those that 

were engulfed in it. 

An exit close to the 
stage was reportedly 
blocked by security, 
which prevented 
some of the patrons 
from a safe exit. 

Stop and Look 
Around 

What could you 
have done to pre¬ 
vent either of these 
tragedies? Would 
you have recognized the hazard of the narrow, 
steep stairs in Chicago? Would you have recog¬ 
nized the danger in the packing foam in Rhode 
Island? Would you have noticed exit doors 
chained shut or blocked in cither of these loca¬ 
tions? The answer is probably not. It is tragic that 
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such incidents have to occur to 
turn attention to safety. 

An even greater tragedy 
would be to continue to 
ignore the hazards. 

What do you look 
for when you enter a 
facility for the first 
time? Many look for 
what they need to 
do their work, seek¬ 
ing out the electrical 
outlets, a good loca- lion 

to set up, and how close the setup 
is to the head table. Do you also 
take the time to locate the fire alarm 
pull stations? What about the closest 
fire extinguishers? Do you look at the 
occupancy permit of a given room or hall? 
We can no longer rely on showing up, play¬ 
ing music, and going home. We all share 
responsibility in the safety of our clients and 
their guests, whether we work as mobile 
entertainers or club jocks. The general health 
and safety of our clients and guests are para¬ 
mount. 

So, what exactly should we be look¬ 
ing for? For starters, it is important to know 
where every exit is located. Make sure that 
they are all accessible from the inside and 
nothing is blocking the smooth opening of 
the doors from the outside. Inform the guests 
where the exits are located. 

Next, we move to 
the fire protection and 
detection system. Are 
there sprinklers? What 
about detectors? Arc 
they heat activated 
or smoke activated? 

Where are the pull 
stations located? 

Does the system 
re lav to an off-site 
alarm-monitoring 
center, or must you 
rely on an audible alarm that may 
not be heard over your music? 

Do you know where the closest tele¬ 
phone is, in the event of a medical or fire 
emergency? Do you know what number to 
call? (Believe it or not. 911 is still not avail¬ 
able in all areas.) Training in basic first aid 



and CPR is something that you can 
do to be proactive instead o: reactive. 
Someone has to take care of a patient 
until F.MS arrives, Take the initia¬ 
tive to contact vour local fire 

(P 

department for assistance in locat¬ 
ing training for first aid and CPR, or 

call vour local American Heart Asso- 
■¥ 

ciation or Red Cross Office. 

Be aware of guests with 
special needs. Being confined to 
a wheelchair or on crutches, or 
having impaired vision can severely 
decrease someone's ability to deal 
with an emergency. Knowing where 
these guests are seated and what their 
needs are, in advance, may help save 
their lives. 

Appreciating Safety Equals Good Cus¬ 
tomer Service 

Whether it is your first trip to an establish¬ 
ment or a return visit, it is important to know 
these things. Can you meet your clients at 
the venue for the pre-event consultation? I 
suggest making a 
schematic drawing 
of each venue at 
which you play for 
pre-planning and 
reference purposes. 

Checking the occu¬ 
pancy permit and 
asking the 
client 
how 
_ many 
■ guests 
[ they 
J expect 
is a great 
way to 
avoid any 
potential 
problems 
before it is 
too late. 

In this 

business we are 
always seeking an 
edge. A sure-fire 
way to improve 
your worth to your 


client is by letting them know that you are 
looking out for their safety, as well as the 
safety of their guests I believe that by doing 
that, you are effectively taking professional¬ 
ism to the next level. Be familiar v ith vour 

‘W 

surroundings When the time comes and the 
emergency is looming, you have the oppor¬ 
tunity and ability to change the outcome for 
the better. Remember, your gear is replace¬ 
able. Your life and the lives of your custom- 
ci v and their guests are not W hen laced w ith 
the peril of fire or other emergency, get out 
and stay out. There is no gear or equipment 
that is worth your life. Treat all alarms as 

w 

real until proven otherw ise by the fire depart¬ 
ment or other authority. • 

Kevin Myers has owned Central Ohio Mobile 
DJ since 1985. He is a firefighter with the 
Monroe Township Fire Department in John¬ 
stown. Ohio and will graduate this summei 
with a degree in Fire Science and EMS from 
Columbus State College, where ht * is also 
a Clinical instructor in the Fire Science and 
EMS Program. 



Ideal for DJs, Service / Delivery people, 
Musicians, and lor use at trade shows 


Useable bed size: 

W 16 5" L: 18" dosed 
W; 16.5" L: 28" extended 


Futiy Cofteptad 
Fofctad Omen non■ 
H 6 8T 

w ier 

L 22 2 5’ 



Collapsible for easy storage i folds 
to the size of a briefcase 
Strong, lightweight aluminum frame 
Spring release handle to allow cart 
to lay flat 

Base extends for larger loads 
Two swivel and two rigid casters for 
better control 
Vinyl comer bumpers 
Load capacity: 300 lbs 
Weight: 18.3 lbs 


1 Swing Hindi* lip 2 Pul Hindi* Out 
ttoingi up 00' Handto intends up and 
10 vertical and lock! locks tigrttiy si portion 
Hflfhiiy m petition 


3 Extend Bad ITOntirad 
Base car m extended 
toward to accommodate 
la*?*' toad* 


WWW* 


qrundorf 


Grurtort Cop 721 Mr*- Awori ■ Court* 14 11901 - W 71 i 717-38? 3S07 
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GREAT RATES for dealers and OJs: Just $G5 per column Inch 
1 1 dll for specs}. All digital ad copy and pagmnni-in-full fur issue 
UBS must be received hy May 30, BOO3. For more information, 
or to place your ad with Visa, Discover, AmEx or Mastercard, 
call 954-973-3555. Ad design is available; call for rates. 


How To Video 

are now available 
for DJ’s 

Visit our website 
or call for more 
information 

www.dancingdjshowtovideos.tom 

(800) 669-3123 



DUDE 


' Add professionalism to your shows oi mixtapes with Custom DJ Drops! People will think 

you're j l>iy name DJ! Our studio will produce amazing iiidiodi >ps featuring "THE VOICE" 
saying your name or your company's name on CD or MP3 for the incredible price of only $30 
^jet drop,or gel 10 for jusl $249! Logon todjresource.com or calll.800.373.7625 fo^amples. 

Looking for cool new games to play at your next gig? DJ Chuck Fresh has written a book 
featuring the wildest stuff he’s ever done at bars, parties and even weddings. If you'r e ^ 

looking for something new and fun to liven up your shows, you need MAKE SOME NOISE! ^ 

Visit www.djresource.com or call 1.800.373.7625* 

Looking for the edge? Don t miss Chuck Fresh's "How To Be A DJ r - now only $ 14,95! 



www.thesourceformusSc.co 


MOBILE 

DJ . Learn how to become a Mobile DJ or Improve your current tUli 

SCHOOL * FAME teaches all aspects of Mobile 0. entertainment 

FLORIDA ACADEMY * Classes can be completed in as little aione week! 

* Como 10 US or we can come to you A teach all you' DJi! 

• Comprehensive, thorough & guaranteed to increase your profit 

Call now for into (727)531-0300 
vfww.lamcdjsc hoot com 

Of MOBILE ENTERTAINMENT 




CHECK OUR WEBSITE 
FOR DESIGN AMO PRICES 


Caff Tail Firm: 
888-740-4000 
{tn tm B31 -271* f900 

www, prowoodproductB. com 



PJS TOO (CEP THE ULTIMATE 
HAPPY &IRTHPAY CP| 


14 Pirf£R£jJr VERSION Of K4PPV 
Mpr hpxv-from &Rfr«Y- stm/ p/Wce 
to &«ri>( 

ONLY $14.95 t+S«H) 

CALL 1 -87 7-307-F-U-N-N 




The Very Best Way 
To Clean Your Vinyl 



908 - 754-1479 

www.kabusa.com 


DJs.*.KJt...Now >‘au can offer complete 
show productions with this exciting 
game show entertainment system! 

Game ShowMama!, 

— Digital Scorekeeping & Sound Effects 

— LfgMnIng-Fast Electronic toclrout 

— Rugged and Portable • Quick Set Up 

— Use Our Games or Design Your Own... 

Manufactured and distributed by Creative Imaglneerlng 
4153 SW 47thAvenue. *146/Ft Lauderdale.a33314 

800-644-3141 954-316-6001 

Fax 954-316-6005 f www garneshowmania.com 


Ask about Walla Balia and our economical 
Mini-Game Show System , toot 
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music 

DISTRIBUTOR 

Compilations (Wholesale) 


All Styles Of Music 
Original Artists 

For Ever/ Occasion or Setting 
DJ Specialty CDs 
As Seen On TV I 
Imports * Closeouts 
Club & Dance Remixes 
Ethnic CDs 


A.V.C. Sebastian 

<973) 731-5290 — W. Orange, NJ 
email: avcsebastlan@rnsn.eorn 



DJ RECORD COLLECTIONS 
Disco • Rap • Soul 
House • 12" Singles • Albums 


Will travel for large collections 

Buy • Sell • Trade 
* Want Lists accepted 


21st Century Mi 

IIS 

lie 

www.21centurymusic 
e-mail: sales@21centuryn 

a 

)6A 
I. Ci 

lUi 

m 

'1-9309 

om 

>/c. com 


ALL 

HIT MUSIC 
CD 

COMPILATIONS! 





Buy at Dealer Cost! 

CDGs as Low as $4.95 

We carry most brands 
For price list-fee us on the web 
http://v/vAv.karooke-wholesale.com 

or call 

KARAOKE WHOLESALE 


1 -888-900-DISC 


FAX: 1-602-864-1884 



and see 


location 



Custom CD Plaques 


S x 10 w Rrass Name Plates 


ANY Song! YOUR Logo! 

702/92(1-8600 

www.lmnglnctlvdvcom 


We REPAIR SPEAKERS! 


The Speaker Exchange 

26 years Reconing/diaphragms 

800 - 849-6972 

www.speakerex.com 


Help raise standards and create public awareness 

for the Disc Jockey industry! 


Get the Best DJ Insurance Policy Anywhere! 

The ADJA member discounted Group Insurance Policy is the only 
DJ Equipment Policy with the same underwriter since 1997. 

Coverage Includes: 

♦ Liability 

♦ Equipment 

♦ Unattended vehicle coverage 

♦ Loss of CD's and other media 

Find out more about the ADJA group policy, 
for members and non-members, offered through 
RV Nuccio by visiting: www.rvnuccio.com. 





Join the American Disc Jockey Association: 

♦ Save Money! 

♦ Increase Profits! 

♦ Get Discounted Rates on the Best DJ 
Insurance Policy Available 

♦ Get a Free Listing on the ADJA National 
Web Site! 

Visit our website at www.adja.org for more 
information and a membership application. 

www.adj a.org 

Become a member today! 


ADJA 4 1964 Wagner Streef, Pasadena, CA 91107 4 626-844-3204 4 www.adja.org 
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BsHty Mopgnnstein Premiums Complete Parly CBs, ‘Hew ft Videos, and 


7 CES SING 


Featuring The World's largest 
Selection of Karaoke discs 

40 ** - 40*40 »T • r *■ # afc* V ' lj^ II m 


800 PR0 SING op online at wm.nPnslng.coni 


Bobby Morganstein Productions 


"Fop The novelty of It All!" 


PROFESSIONAL 
& KJs |\ 
OW THEM 
NAME 


FULFILL IBS dll YOUR BUVFLJY MUSIC HUBS SIBCE IBM 


wm m m 


DJ Guide 

to Running Weddings 


i 


The complete 
professional 
guide to 
coordinating 

weddings 
and hosting 
wedding receptions 


www.proweddingguide.com 



FREE BOOK-Tha DJ s complete guide to 
weddings; download Iromoitr website 

• Th 0 Video (OH min.) S6B IS!.50 1/91 


•Custom Tefins (Contracts, protocol thtott. 
qmiltonnilfeil- FREE 

800 639 - 8586 * 508 - 660-9137 
Visa and MasterCard accepted 


Newest mother/son song 
,7/fr .*/?&/ Jjfarfy .//> 


COSJtjH n 3 gfirtftg evd Sor the ffoon ta gf*t as i gift 
Wtotewie pncttfJDfc# S or more 
IPiUil them to you charts k* S 1 QJOO 

Toll Free: 877-849-2525 
www.ififinity-dj.com/tirstjady.htm 



Creative Designs for DJ's 

mi SAMPLE DfSJGN AND CONSULTATION 


^CALL TOLL 



Computer DJ’s 


We Do Your Library Labor 

Because: 

You still need to meet with clients. 
You still need to answer the phone. 
You still need time with the family. 


We Kipp CD's & Tag Mp.Vs 
For Effective CmsvKcfcrenring 
iitid Smii* Kelrinat 


www.Mp3Secretary.com 

630-859-8082 


SfNGERS imS 

Unlimited Free Backgrounds 

from Original Standard Recordings! 

Thompson Vocal Eliminator"' 

VE-4 Free Brochure/Demo 

24 Hour Demo info Line *. 

(770)462-2485-Erf 34 

LT Sound OeptMB 7960 LT Parkway LHhcnia.GA 3005B 
www. Voc h fBtim in a ton co rn /g. o /MB 

Better Than Karaoke for Over 25 Years! 




Get Organized Now! 
InfoManager Mobile 
DJ Software 
www.cwarenet.com 


1_1 

PARTY SUPPLIES 

Contact Iris 

@954-973-3555 

l&i mwi claMijfieoi ad 

- Glow Products - Glasses - Hats 

- Noisemakers - Inflatables & More 

ORDER NOW at 

WWW.DJPROPS.COM 

ONLINE 



Send us a picture of your D1 Vehicle 
for our DJ Truck and Van feature 

Deadline: July 13 


Send your ideas, comments 
questions etc., to 
feedback@mobilebeat.com 
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indicate how many tapes of each selection you are purchasing in the space provided. 


BAR MITZVAHS 

1. _The Mitzvah Connection 

2. _ A-B-Cs for the Bar Mitzvah DJ 

3. _Bar & Bat Mitzvahs 

THE BASICS 

4. DJ 101: Parti 

5. DJ 101: Part 2 

6. __ Ten Steps: Starting & Operating a Successful DJ 

Service 

70. _Raising the Standards 

DANCE AND DANCES 

7. _School Dances 

8. _ Kids From 2 to 22: Parties. Dances, Special Events 

9. _School Daze Dances 

10. Dance For DJs: From A to Z 

It._The Video Dance Party 

12. _More Than the Macarena: Latin Music 

PERFORMANCE 

13. _Mobile Mixing: Yes You Can! 

14. _More Mobile Mixing 

71. _Music Programming 

WEDDINGS 

15. _ Finding the Bride 

16. _ Wedding Performances: The Finishing Touch 

17. _Wedding Receptions: Control! 

18. Wedding DJ Supersession 

72. Weddings: The Right Stuff 

BUSINESS OPERATIONS 

19. _Getting Your Price: Part 1 

20. _Getting Your Price: Part 2 

21. _increasing Your Profits 

22. __ increasing Your Profits, Part II 

23. _Developing Your Entertainment Team 

24. _99 Ideas for '99 

25. _ Problem Solving Forum 

26. _How to Expand Your Mobile DJ Operation 


27. _Single Operator Forum 

28. _Single tor Life: The One Person Operation 

29. _ Single Operators: Howto Survive Large Companies 

30. _Multi-systems: Options & Ideas 

31. _ Working With the Competition 

32. _Beating Burnout 

33. _Organization 

73. _Hidden Secrets of Business (2 tapes for the price 

of II) 

74. _The Biz: From Little Extras to Crisis Management 

75. _ DJ Problems: What Would You Do? 

76. _Difficult Sales: Get the Edge 

MARKETING 

34. _ McKay's Marketing Megamix 

35. _Buzzwords: Corporate Proposals 

36. _Newsletters, Printed Materials, Keeping in Touch 

37. _ Bookings Through Agencies & Party Planners 

INTERACTIVE GAMES 

40. _It’s More Than the Music: Magic & More 

41. _ Beyond DJ: Props & More 

78. _ Games: Not Just For Kids Anymore 

LEGAL/TAX 

42. _Taxes & Bookkeeping for DJs 

43. _Legal Contracts, Contractors & the Competition 

44. _Legal & Business: BASIC 

45. _Legal & Business: ADVANCED 

46. _The 1099 Subcontractor 

47. _Payroll & Taxes 

48. _Legal Warfare: Boot Camp For DJs 

79. _ From Copyrights to Contracts 

80. _Legal Nuts & Bolts 

TECH 

49. _ Tech Support: The Speaker FAQs 

50. _Understanding Your Sound System 


51. _Audio Troubleshooting 

52. _ The WOW Factor High-End Toys 

53. _Tech Tips & System Design 

54. _Tech Talk: Bi-amping, Tri-amping 

55. _Lighting & Special Effects For the 21st Century 

56. _Lighting From A to Z 

57. _Robotic Lighting, Design, Dichroic Colors 

58. _ Soundcheck: Can You Hear the Difference? 

81. __ Understanding Your Sound System, Part 2 

82. _ Beyond the CD: The Future Is Now 

83. _MP3 & New Technology 

84. _Hands-On Tech Workshop 

KARAOKE 

59. Karaoke Koncems: Part 1 

60. Karaoke Koncerns: Part 2 

61. _ Karaoke: Alive & Growing 

62. _Target Marketing For Karaoke 

85. _ Adding Karaoke as a Prolil Center 

86. _ Karaoke Promotions 

SPECIAL INTERESTS 

63. _Making Money With Trivia. Nostalgia & Reunions 

64. The Over 40 DJ: In For the Long Haul 

65_Women in the DJ Industry 

66,_The Mobile DJ & Music Promotion 

67_Video: All Aspects 

68. _ DJ Association Forum 

69. _Be All That You Can Be 

87. _Club DJs: Tips & Topics 

88. _Latin Music: The Market & The Mix 

89. _Country DJ Round-Up 


PRICE PER TAPE: 


1-5 

S3 ea. 

add ($ 3 s/li) to total 

6-20 

$7 ea 

($ 5 s/h) 

21-40 

$6ea. 

(S 8 s/h) 

over 41 

$5 ea. 

($10 s/h) 

# ol tapes 

xS 

— 


prrco <JI tape 

Please add S & H * 


Total amount due =_ 

Please fill in the required Information 
and mail this form, with payment, to: 

Mobile Beat Magazine 

PO Box 309 * E. Rochester, NY 14445-0309 
or for credit card orders only, 
call (585) 385-9920 or fax this form: (585) 385-3637 
or order online: www.mobilebeat.com 

Make checks or money orders payable 10 Mobile Beal Magazine 
PAYABLE IN US FUNDS ONLY 


NAME 


ADDRESS. 
CITY_ 


STATE. 


ZIP 


PHONE 


.FAX. 



CARD# 


EXP. 


CARDHOLDER’S NAME (please print). 
CARDHOLDER'S SIGNATURE_ 
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THREE DAYS OF 
INFORMATIVE SEMINARS , 
WORKSHOPS 
AND SESSIONS! 


TWO DAYS OF EXHIBITS 
, AND HANDS-ON 
PRODUCT 
i DEMOS! 


muhi 


DJ All Star Show 

BE AN ALL STAR 
CALL FOR INFO. 
800-590-6344 


ALL EVENTS AT THE 


RADISSON 

ORLANDO UNIVERSAL 
$89 PER NIGHT 
CALL 800-327-2110 




sTi 




Win 











































































Online • www.mobilebeat.com 




Telephone 


585 - 385-9920 


(M-F 9am 5pm ET) 



Fax 

Mail 


585 - 385-3637 



June 30. July 1-2 • 2003 


Mobile Beat Magazine - P.O. Box 309, E.Rochester, NY 14445 


Personal Information 


Name 


Company Name 


Address 


City 


State 


Zip 


Telephone 


•Fax 


Payment Information 


VfSA 





•CreditCard: VISA AMEX MC DISC 

(Glide One) 


•Credit Card # 


Exp. Date 


Cardholder's Name 


•Cardholder's Signature 

Or enclose check or money order (payable to Mobile Beat) 


E-Mail 


Conference Passes & Fees: Note: Mobile Beat reserves the right to restrict or prohibit 
(P ees are per person) photography and/or videotaping at any show event. 

Check desired pass below: 

»»> 

thru 6/20/03 

after 6/20/03 (Onsite) 

All Inclusive Pass: M-TU-W 
(Seminars, Exhibits, Parties) 

JUNE 30 - JULY 1 • 2 

»»> 

$169 

$199 

Exhibit Hall Only: 

Exhibits Open 

JULY 1 • JULY 2 

$60 (On Site $35 per day available only at the door) 


□ 


□ 


REGISTRATION AND BADGE PICKUP BEGIN5 AT NOON, SUNDAY JUNE 29 



Air Travel Discount 
United Airlines 
800-52 M041 
(Ref# 557HR) 



ALL EVENTS ARE AT 
Radisson Universal Hotel 

^ J 800-327-2110 



Special Mobile Beat Rate 
$89 per night thru June 6 


Mobile Mobile 


^ 1 Ifl, , 

*T 1V 



Brought to you by Mobile Beat - The DJ Magazine 
For up-to-date show information check our website at: 

www.mobilebeat.com 





jaw 





































































^ *tocfcey Equipment & 

The Most 
Comprehensive 
Supplier of 
State-of-the-Art 
Equipment Lighting 
and Special Effects. 

<§ AUDIO §> 

<§ LIGHTING §> 

<f EFFECTS 

C| STORAGE & CONSOLES §> 
d DJ REFERENCE MATERIALS §> 
d ACCESSORIES g> 
d MUSIC 
d KARAOKE $> 

Your One-Stop CXI Shop SM 

for all your 
DJ equipment needs. 


Visit us at our newly 
remodeled quick-loading 
user-friendly web site: 



or call us toll-free: 

( 888 ) 678-2112 

Phone (480) 539-5588 


Fax (480) 539-2525 
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COMING UP in the NEXT iSSUE 

- Women and the DJ Profession—Gaining Ground? 

- Computer Hardware and Software Reviews 

- Labor-Saving Gadgets 

- Wisdom from Mobile Beat Show Speakers 

- New Approaches to Interactive Dance Instruction 



www.mobilebeat.com July 


2 0 0 3 






































































































































SINGAIONG ESSENTIALS 


Harmony Microphone is a technological wonder tool for KJs and singers 


Karaoke 

/tiUftime, /ittmdt&ie 



T he Harmony™ Karaoke Micro¬ 
phone: it may look like simply a 
large wireless mic but it is actu¬ 
ally an all-in-one karaoke system built on 
chips, with no moving parts. Everything is 
in the microphone itself. The keypad and 
digital readout provide a familiar, easy-to- 
grasp access point to the system’s fun-packed 
functionality. 

A Song in Your Head 

Where to start? Like a conventional karaoke system, you can 
simply connect the Harmony Microphone to any audio and/or 
video device with RCA inputs. For power, the unit needs just 
4 AA batteries or you can use the included power supply, 

Using the keypad, select your song. The song title will instantly 
appear on your TV. Press the start button and the experience 
is typical karaoke. You've got song lyrics on the screen and a 
backing track through your audio system. 

But there's more. While it’s not DVD karaoke, there's more 
to the video than a blue screen. Color photos and landscapes 
provide a background for the easy-to-read lyrics. There's zero 
wait time, since the song data is stored on “Song Packs"— 
Bazooka® bubblegum-sized digital chips. These packs are 
available for numerous genres and languages and easily slide 
in and out. They can hold as many as 2,000 songs (in MIDI 
format): up to four can be stored on board for a total of 8,000 
songs. 

If you simply want to practice some of your favorite tunes, 
all you need is a set of headphones, a video screen and a 


quiet place. If you already know the words, that quiet place 
could be in your car on a sunny day. The Harmony Microphone 
can "broadcast" your voice and backgrounds to your auto's FM 
receiver. Who says it's hard to get played on the radio? 

Even Simon Comes Standard 

What elevates the Harmony Microphone to a position above 
other similar devices is its myriad of capabilities. Not only do 
you get a microphone for singing that houses the audio and 
video data, but also selectable echo, key and tempo controls. 
For added fun, there's a "Karaoke Roulette" mode that selects 
songs at random, and a "Game feature that rates the singer s 
ability to follow song tempos. It's like having Simon right there 
to rate your singing. 

Everything you need to get started is included: the Har¬ 
mony Microphone, a rugged multi-connector cable, mic holder, 
power supply, one song chip, song list and a well-made carry¬ 
ing case. Available accessories include more song chips and a 
duet microphone. The latter is a wireless add-on unit, with no 
song chip and sparse controls, that transmits back to unit one. 
What about DJ/KJ applications? You could use the 
Harmony microphone to select the songs and control 
the key, tempo and echo, and let the singers use the 
duet microphone. Just hook the main unit into your 
mixer, and run the video outs to a small monitor. 
Presto—karaoke to go! 

A Real Hit in Vegas 

The Harmony Microphone is a tiny, inexpensive, 
all-in-one karaoke show with a lot of capability. The 
system offers a unique method for ear and tempo 
training as well as memorizing song lyrics—a big help, 
whether you just want to improve your singing or take a 

shot at being the next American Idol. 

The Harmony Microphone is too well designed to be 
considered a toy, yet it’s not quite where it needs to be to with¬ 
stand the rigors of night-after-night professional KJ use. The 
backgrounds are acceptable, but lack the fullness of the better 
CD and DVD performance tracks. The units themselves are 
housed in plastic—more than rugged enough for sober sing¬ 
ers, but not ready for the liquored-up looney who'll want to use 
it as a drumstick. 

As a carry-along, “karaoke anytime, anywhere" tool, it's a 
great option. For more information, including a detailed report 
on how well D Js took to the Harmony system at the Mobile 
Beat DJ Show in Las Vegas, check out www.tfeworld.com. And 
be sure to look for the Harmony booth at the upcoming Mobile 
Beat DJ Show in Orlando (June 30-Juty 2, 2003).* 

MSRPs: Harmony Karaoke Microphone (main): $375; Harmony Duet 
Microphone: SI 50; Song Packs: $75 

Technology for Entertainment 

6725 Mesa Ridge Rd., Ste. 102 * San Diego, CA 92121 
Tel: 866-622-1192 • www.tfeworld.com 
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EXTRAORDINARY EVENTS 


Money for 
Nothing? 

By Bill Evans 

Whether you're a Mobile DJ, 
musician or both, it pays to 
be sensible 

W hen Mark Knopfler penned that line which turned into the 

biggest hit of his career with Dire Straits, it summed up what 
a lot of people think about those of us who play music and get 
paid for it. But aside from the obvious toil that goes on before and after 
the gig—the promo and booking and practicing and humping gear that no 
one in the audience sees—there is a very real potential for getting hurt. 

That can mean anything from taking a shock to the lips from a mic and a 
guitar with their grounding crossed to putting your back out lifting heavy 
speakers to the extreme and tragic occurrence that recently took place in 
West Warwick, Rhode Island, 

When 1 was first coming up in bands in the deep, dim past (the late "70s) 
we were like any other group of kids trying to emulate their heroes. In the era 
Of Kiss and Alice Cooper, that meant we “kicked up" our stage show by learn¬ 
ing how to assemble home-made flash pots out of wood, zip cord, a couple of 
nails and a coffee can. We wound a single strand of wire across the two nails 
which were hooked up to a Length of zip cord with an AC plug on the end and 
mounted inside a cotfec can w ith both ends cut off. We would stuff those with 





r 


Remember 1986? 


Being safe on the gig can mean anything from taking care when setting up gear 
to making sure that your bandmates aren't walking across a deserted and dimly 
lit parking lot at 3AM after the gig. it’s these little things—and some not so little 
things—we all need to keep in mind every time we play; * 

Bill Evans is a musician and sound professional , who is currently the 
editor o/FOH, a magazine for gigging pros, as well as a contributor to 
numerous music publications ; including Singer Magazine, 


flash paper we bought at the local magic supply store and ripping into our 
adolescent version of “Rock and Roll All Nite"—plug 'em in and grin as wc 
visually impressed our friends with the resulting flash of fire. 

After a few months of this, the bass player—who had learned this 
flash pot tuck from another band he had been a roadie for—got his hands on 
some powdered magnesium and promised some real fireworks for the next 
weekend’s gig. We played a lot of church dances in those days, in buildings 
that featured real stages with real curtains and the whole deal in a big room 
that doubled as a gym. On this particular gig, there was something else set up 
on the stage and we ended up playing on the floor at one end of the room—a 
turn of events that evened a possible disaster. 

We packed the pots as usual then poured in a pile of the magnesium 
and some more flash paper just to up the “BitchiiT Factor” as much as pos¬ 
sible. When the critical moment came and the pots were plugged in, the flash 
we were used to became a huge column of white-hot flame that burned for a 
couple of seconds. We all looked at each other with a mixture of shock, fright 
and a heaping helping of “Wow! Was that too cool!" 

It wasn’t until we were breaking down that I looked at the stage where 
we usually played and realized that, had wc been there, the curtains would 
have certainly caught fire and our cool little trick could have been the start 
of a tragic mess, \\ hen ) saw that the side of one of the main PA cabs was 
singed, that sealed it. The flash pots were packed away and we never used 


‘cm again. 

Much as I hate to admit it, it wasn’t the last lime I found myself trying 
to recover from an unsafe situation that could have been avoided had l been 
more careful to begin with, I remember an outside party gig with a couple 
of bands where we pooled all of our PA gear and stacked cabs on top of 
each other and stood back and admired our new gargantuan display, only to 
see them start to tumble into the audience when an over-enthusiastic dancer 
slammed into otic of the barely-balanced stacks. We were lucky that no one 
got hurt. 

W ith age comes—one would hope—a degree of smarts. These days I 
am way more safety conscious, whether w orking us a performer or sound guy. 



A terrible tragedy occurred in Warwick, Rhode Island, USA on 
Thursday, February 20th, 2003 when a band’s pyrotechnic display engulfed 

the night club ‘The Station 1 ’ within minutes. 

It would not have happened if they would have used "FDA Approved" Flame 
Retardant STREAMERS and CONFETTI products instead of Pyro! 

97 people have died in this tragedy and 187 people have been injured, many 
still in critical or serious condition. You have possibly heard of this terrible 
tragedy, since it has made world news. Our hearts go out to the victims and 
their families and friends. We will never forget this devastating event and only 
hope that it will serve to improve safety standards in public places around the 
world , This is the fourth-deadliest nightclub fire in US history* 

Public Safety should always be priority #1. 

If you want Spectacular Special Effects: 

Do not use Pyrol 

Do Wot Use Chinese Made Paper Products! 

(China doss not have the same safety standards as the U.S.A.) 

DEMAND "Material Safety Data Sheets" on all Streamer & Confetti products! 

Buyer beware-Buyer be safe 

Insist on using only: 

Flame relardant Streamer & Confetti Effects that meet; U.S. Fire Marshall, OSHA, FDA, 
EPA standards, made in Ihc USA, produced by SEI and distributed by: 

A Class Act 
www.aclassactfx.com 

MADE IN AMERICA 

PHONE: 1-609-660-778B 1-800-499-3433 Fax:1-609-660-2491 
If you are interested in helping the victims and families of tins tragedy please contact: 

The Station Nightclub Fire Relief Fund 
do United Way of Rhode Island 
229 Waterman Street 
Providence, R.l, 02906 
United Wav Of Rhode Island 

866-291-7610 



j u I y 2 0 0 3 


www.mobilebeat.com 
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DEFINING MUSICAL DIRECTION 


LET YOUR SKILLS 
FLOW FREE WITH 
AWARD WINNING 
PRODUCTS 
THAT INSPIRE 
PERFORMANCES 
WITHOUT LIMITATIONS 




WITH A FULL LINE OF 
MIXERS. AMPLIFIERS. 
SPEAKERS AND 
PROCESSORS 
DESIGNED BY DJ's 
AND ENGINEERS. PVDJ; 

HAS THE TOOLS YOU NEED 
TO RELEASE YOUR CREATIVITY 
AND KEEP THE BEAT GOING 
UNTIL THE 
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INTRODUCING: 
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HTD 4.5 features MASSIVE 
4.S KILOGRAMS of TORQUE 

The average industry standard is 1.7 kilograms/torque 



Quartz Lock 

33/45/78 RPM 

+/-10%, 20% or 50% Pitch 

Dual Start/Stop buttons for DJs 

who use their turntables "Battle Style" 

Super fast or very slow start and 

stop with adjustable controls 




SEE THE HTD 4*S NOW AT 

WWW.AIWERICANAUDIO.US 

Vi**it un and join our online PJ Forum 




igned for the H 

Working DJ. 


*1 






Cont-oct ur Lprlay fnr nn Auihon/nd Dealer 
in your artjj or fur a FREE Audin CotBlog: 

BOQ.322.6337 up info@american.iduio.ij 


American Audio 
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HELPINCJ YOU ACHIEVE THE NEXT LEVEL! 
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